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ASSEMBLEA DI

CORSICA

DELIBERATION N° 26/017 CP DE LA COMMISSION PERMANENTE
APPROUVANT LE RENOUVELLEMENT DU LABEL EUROPE DIRECT ET LA
CONVENTION-CADRE DE LABELLISATION 2026-2030

CHI APPROVA U RINNUVAMENTU DI U LABELLU EUROPE DIRECT E A
CUNVENZIONE QUADRU DI LABELLIZAZIONE 2026-2030

REUNION DU 25 FEVRIER 2026

L'an deux mille vingt-six, le vingt-cing février, la Commission Permanente,
convoquée le 17 février 2026, s'est réunie sous la présidence de Mme Marie-
Antoinette MAUPERTUIS, Présidente de 'Assemblée de Corse.

ETAIENT PRESENTS : Mmes et MM.

Véronique ARRIGHI, Paul-Joseph CAITUCOLI, Francoise CAMPANA, Marie-Hélene
CASANOVA-SERVAS, Saveriu LUCIANI, Marie-Antoinette MAUPERTUIS, Nadine
NIVAGGIONI, Chantal PEDINIELLI, Jean-Michel SAVELLI, Hyacinthe VANNI

ETAIENT ABSENTS ET AVAIENT DONNE POUVOIR :

Mme Angele CHIAPPINI a M. Jean-Michel SAVELLI
M. Romain COLONNA a Mme Marie-Antoinette MAUPERTUIS
M. Jean-Martin MONDOLONI & Mme Chantal PEDINIELLI

ETAIENT ABSENTS : Mmes et MM.

Paul-Félix BENEDETTI, Julia TIBERI

LA COMMISSION PERMANENTE

VU la loi n°® 2015-991 du 07 aolt 2015 portant nouvelle organisation
territoriale de la République,

VU le Code général des collectivités territoriales, titre Il, livre IV, IVeme partie,

VU la délibération n° 20/130 AC de I'Assemblée de Corse du 24 septembre
2020 approuvant la candidature de la Collectivité de Corse a l'appel a
propositions EUROPE DIRECT,

VU la délibération n° 21/124 AC de I'Assemblée de Corse du 22 juillet 2021
approuvant le renouvellement de la délégation de I’Assemblée de Corse a
sa Commission Permanente,



Accusé de réception en préfecture 02A-200076958-20260225-0244751-DE-1-1 recu le 26/02/26 Publié le 26/02/26

VU la délibération n° 21/195 AC de I’Assemblée de Corse du 18 novembre
2021 portant approbation du reglement financier de la Collectivité de
Corse.

VU la délibération n° 25/188 AC de I’Assemblée de Corse du 28 novembre
2025 prenant acte du Document d'Orientations Budgétaires pour I'exercice
2026,

VU la délibération n° 25/206 AC de I'Assemblée de Corse du 18 décembre
2025 adoptant le Budget Primitif de la Collectivité de Corse pour I'exercice
2026,

VU la délibération n° 22/001 CP de la Commission Permanente du 26 janvier

2022 portant adoption du cadre général d’organisation et de déroulement
des réunions de la Commission Permanente, modifiée,

SUR rapport du Président du Conseil exécutif de Corse,

SUR rapport de la Commission des Finances et de la Fiscalité,

APRES EN AVOIR DELIBERE

A l'unanimité,

Ont voté POUR (13) : Mmes et MM.

Veéronique ARRIGHI, Paul-Joseph CAITUCOLI, Frangcoise CAMPANA, Marie-Héléne
CASANOVA-SERVAS, Angéle CHIAPPINI, Romain COLONNA, Saveriu LUCIANI,

Marie-Antoinette MAUPERTUIS, Jean-Martin MONDOLONI, Nadine NIVAGGIONI,
Chantal PEDINIELLI, Jean-Michel SAVELLI, Hyacinthe VANNI

ARTICLE PREMIER :

VALIDE le renouvellement du label EUROPE DIRECT pour lequel la
Collectivité de Corse a été sélectionnée dans le cadre de I'appel a propositions de la
Commission européenne pour la période 2026-2030.

ARTICLE 2:

AUTORISE le Président du Conseil exécutif de Corse a signer le projet de
convention-cadre relative a la sélection de la Collectivité de Corse comme partenaire
chargé de mener des activités en tant que Centre d’information EUROPE DIRECT
pour la période 2026-2030, joint en annexe a la présente délibération, ainsi que les
conventions d’application et actes afférents a la labellisation EUROPE DIRECT.
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ARTICLE 3:

La présente délibération fera I'objet d'une publication sous forme
électronique sur le site internet de la Collectivité de Corse.

Aiacciu, le 25 février 2026

La Présidente de I'Assemblée de Corse,

Marie-Antoinette MAUPERTUIS
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CULLETTIVITA DI CORSICA
COLLECTIVITE bE CORSE

RAPPORT DU PRESIDENT DU CONSEIL EXECUTIF DE CORSE

Le présent rapport a pour objet de proposer a I'Assemblée de Corse le
renouvellement du label EUROPE DIRECT dont la Collectivité de Corse est titulaire
depuis 2021.

En effet, en juin 2025, la Commission européenne a lancé, a travers sa
Représentation en France, un appel a propositions en vue de sélectionner les
nouveaux partenaires chargés de la gestion des Centres d’information EUROPE
DIRECT pour la période 2026—2030.

Cet appel a propositions vise a soutenir les entités éligibles qui s’engagent a mener,
sur leur territoire, des activités d’information, de dialogue et de sensibilisation autour
de I'Union européenne.

Le nouveau réseau EUROPE DIRECT compte désormais quatre cent cinquante-
deux centres, répartis dans les vingt-sept Etats membres de I'Union européenne.

En application de la délibération 20/130 AC du 24 septembre 2020 approuvant la
candidature de la Collectivité de Corse a l'appel a propositions EUROPE DIRECT, la
Collectivité de Corse est titulaire du label depuis mars 2021.

A lissue de cette premiére période de labellisation (2021-2025), et conformément
aux orientations fixées par le Conseil exécutif, un dossier de candidature a été
déposé au nom de la Collectivité de Corse en juin 2025, afin de pouvoir proposer le
renouvellement du label (Cf. annexe).

La Commission européenne a notifié officiellement la réussite de cette candidature
en fin d’année 2025.

Le Centre EUROPE DIRECT Corsica est un service de la Collectivité de Corse
implanté a Aiacciu, dans des locaux dédiés a I'accueil du public.

Son organisation repose sur une cheffe de service et une assistante administrative.
Depuis octobre 2025, le service EUROPE DIRECT a été rattaché a la Direction
générale des services, au sein de la délégation générale Lingua, Europa,
Mediterraniu, Internaziunale € Valurizazione Istituziunale.

Ce repositionnement administratif vise a renforcer la transversalité du dispositif, a
faciliter la coordination avec I'ensemble des politiques publiques portées par la
Collectivité de Corse, et a conforter le réle du Centre comme outil stratégique de
communication institutionnelle européenne.



Pour rappel, les activités conduites par les Centres EUROPE DIRECT s'inscrivent
pleinement dans le cadre des priorités stratégiques de I'Union européenne.

Ces centres ont pour mission de nouer un dialogue proactif avec les citoyens afin de
favoriser une meilleure compréhension du fonctionnement de I'Union européenne, de
sa démocratie parlementaire et de ses compétences, et ainsi permettre une
participation éclairée au processus démocratique européen.

lls contribuent également a mettre en évidence la valeur ajoutée concréete de I'Union
européenne dans la vie quotidienne des citoyens, en adaptant les messages et les
actions aux réalités territoriales, économiques et sociales.

A ce titre, les Centres EUROPE DIRECT assurent une mission structurée de
remontée d’informations vers la Commission européenne, en valorisant les initiatives,
projets et dynamiques portés en Corse, tant dans les spheres publiques que privées.
Cette fonction de veille territoriale et de capitalisation permet de faire émerger les
bonnes pratiques, d'identifier les attentes et préoccupations des acteurs et des
citoyens, et de nourrir le dialogue européen a partir des réalités de terrain.

Enfin, les Centres EUROPE DIRECT travaillent en étroite collaboration avec les
Représentations de la Commission européenne, les bureaux de liaison du Parlement
européen, ainsi qu'avec les autres réseaux et relais locaux de I'Union européenne,
afin de garantir une articulation efficace entre les différents niveaux de gouvernance.

Dans la perspective de la labellisation du Centre EUROPE DIRECT Corsica pour la
période 2026-2030, une convention-cadre de partenariat doit étre conclue entre la
Collectivité de Corse et la Représentation de la Commission européenne en France.
Cette convention est complétée par une convention de subvention annuelle,
conditionnée a la validation d’'un plan de communication sur la méme période.

Ces conventions constituent une obligation contractuelle liée au label, et font I'objet
d'un reporting mensuel aupres de la Représentation en France de la Commission
européenne. Chaque action annoncée doit étre réalisée ou, le cas échéant,
remplacée, sous peine de remise en cause du financement européen et de
demandes de remboursement.

Ce plan de communication vise ainsi a garantir la continuité, la cohérence et la
visibilité des actions conduites sous label EUROPE DIRECT sur I'ensemble du
territoire insulaire.

Au regard de ces éléments, il est proposé a I'Assemblée de Corse de valider le
renouvellement du label EUROPE DIRECT, d'autoriser le Président du Conseil
exécutif de Corse a signer le projet de convention-cadre de partenariat joint en
annexe, ainsi que les conventions et actes afférents a la labellisation EUROPE
DIRECT, notamment concernant le financement alloué par la Commission

européenne, qui s’éleve a quarante mille euros annuels.

Je vous prie de bien vouloir en délibérer.
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Proposal acronym: CED CORSICA

Type of Model Grant Agreement: ED Framework Partnership
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Application form

Proposal ID 101261648
Acronym CED CORSICA

1 - General information

Topic ED-2025-FRANCE-FPA Type of Action ED-FPA
Call ED-2025-FRANCE-FPA Type of Model Grant AgreementED-FPA

Acronym CED CORSICA

Proposal title CED CORSICA 2026-2030 Un hub citoyen pour I'UE en Corse

Note that for technical reasons, the following characters are not accepted in the Proposal Title and will be removed: < >" &

Duration in 60
months

Free keywords CED CORSICA/ island/mediterranean sea/

Abstract

Depuis 2021, le Centre EUROPE DIRECT Corsica incarne bien plus qu'un point d'information européen : il est devenu, au fil des
actions, un laboratoire de la citoyenneté européenne insulaire, un trait d’union entre une fle et un continent.

Porté par la Collectivité de Corse, il constitue une singularité en France ; un service public régional engagé dans la fabrique d'une
Europe de proximité, dans I'un des territoires les plus éloignés géographiquement, mais parmi les plus proches par I'intensité des
liens tissés. Sa gouvernance publique, sa capacité a faire dialoguer les politiques européennes et les réalités corses en font un levier
stratégique pour renforcer I'adhésion des citoyens aux valeurs de I'Union.

Implanté sur une terre bilingue et ancrée dans une forte identité, le Centre EUROPE DIRECT Corsica agit avec méthode : co-
construction, médiation, pédagogie active. Ses actions, souvent expérimentales, toujours contextualisées, ont su fédérer un réseau
de partenaires durables, dans I'éducation, la culture, les collectivités, au service d’'un méme objectif : faire de I'Europe un horizon
tangible.

Loin des discours abstraits, il donne chair et voix a I'Europe sur I'ile de Corse .

La candidature pour 2026-2030 s’inscrit dans une logique : consolider les acquis, amplifier les synergies, investir de nouveaux
formats numeériques et participatifs, et continuer a faire de la jeunesse le coeur battant de son action.

Remaining characters 564

Has this proposal (or a very similar one) been submitted in the past 2 years in response to a call for

proposals under any EU programme, including the current call? (" Yes (¢ No

Please give the proposal reference or contract number.

This proposal version was submitted by emmanuelle coulon on 19/06/2025 16:01:46 Brussels Local Time. Issued by the Funding & Tenders Portal Submission System.



Application form
Proposal ID 101261648

Acronym CED CORSICA

Declarations

1) We declare to have the explicit consent of all applicants on their participation and on the content of this proposal. *

2) We confirm that the information contained in this proposal is correct and complete and that none of the project
activities have started before the proposal was submitted (unless explicitly authorised in the call conditions).

3) We declare:
- to be fully compliant with the eligibility criteria set out in the call
- not to be subject to any exclusion grounds under the EU Financial Regulation 2018/1046
- to have the financial and operational capacity to carry out the proposed project.

4) We acknowledge that all communication will be made through the Funding & Tenders Portal
electronic exchange system and that access and use of this system is subject to the Funding & Tenders Portal Terms
and Conditions.

5) We have read, understood and accepted the Funding & Tenders Portal Terms & Conditions and

Privacy Statement that set out the conditions of use of the Portal and the scope, purposes, retention periods, etc. for
the processing of personal data of all data subjects whose data we communicate for the purpose of the application,
evaluation, award and subsequent management of our grant, prizes and contracts (including financial transactions and
audits).

X

The coordinator is only responsible for the information relating to their own organisation. Each applicant remains responsible for the information declared for

their organisation. If the proposal is retained for EU funding, they will all be required to sign a declaration of honour.

False statements or incorrect information may lead to administrative sanctions under the EU Financial Regulation.

This proposal version was submitted by emmanuelle coulon on 19/06/2025 16:01:46 Brussels Local Time. Issued by the Funding & Tenders Portal Submission System.


https://eur-lex.europa.eu/legal-content/EN/ALL/?uri=CELEX:32018R1046&qid=1535046024012
https://ec.europa.eu/info/funding-tenders/opportunities/docs/2021-2027/common/ftp/tc_en.pdf
https://ec.europa.eu/info/funding-tenders/opportunities/docs/2021-2027/common/ftp/tc_en.pdf
https://ec.europa.eu/info/funding-tenders/opportunities/docs/2021-2027/common/ftp/tc_en.pdf
https://ec.europa.eu/info/funding-tenders/opportunities/docs/2021-2027/common/ftp/tc_en.pdf
https://ec.europa.eu/info/funding-tenders/opportunities/docs/2021-2027/common/ftp/privacy-statement_en.pdf

Application form

Proposal ID 101261648
Acronym CED CORSICA

2 - Participants

List of participating organisations

# Participating Organisation Legal Name Country Role Action
1 CORSE FR Coordinator
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Application form

Proposal ID 101261648

Acronym CED CORSICA

Short name EUROPE DIRECT COR AJACCIO

Organisation data

PIC Legal name
906694212 CORSE

Short name: EUROPE DIRECT COR AJACCIO
Address
Street 22 cours Grandval
Town Ajaccio
Postcode 20187
Country France

Webpage https://www.isula.corsica/

Specific Legal Statuses

Legal PEISON .........covreeerrieressessesse yes
PUbliC BOAY ... yes

NON-PrOfit ... yes

International organisation ... no

Secondary or Higher education establishment ...... no

Research organisation ... no

SME Data

Based on the below details from the Participant Registry the organisation is unknown (small- and medium-sized enterprise) for the call.
SME self-declared status............cccouerennerinncns unknown

SME self-assesSmeNt ............cooucvneeernnerinserinnens unknown

SME validation Sme ... unknown

This proposal version was submitted by emmanuelle coulon on 19/06/2025 16:01:46 Brussels Local Time. Issued by the Funding & Tenders Portal Submission System.



Application form

Proposal ID 101261648

Acronym CED CORSICA

Short name EUROPE DIRECT COR AJACCIO

Departments carrying out the proposed work

Department 1

Department name  direction générale adjointe des affaires européennes [ ] not applicable

[ ] Same as proposing organisation's address

Street immeuble Castellani avenue Mont Thabor
Town Ajaccio

Postcode 20090

Country France

This proposal version was submitted by emmanuelle coulon on 19/06/2025 16:01:46 Brussels Local Time. Issued by the Funding & Tenders Portal Submission System.



Application form

Proposal ID 101261648

Acronym CED CORSICA

Short name EUROPE DIRECT COR AJACCIO

Main contact person

The name and e-mail of contact persons are read-only in the administrative form, only additional details can be edited here. To give access rights and
basic contact details of contact persons, please go back to step - Manage your related parties of the submission wizard and save the changes.

Title  Ms Gender (¢ Woman (" Man ( Non Binary

Firstname Emmanuelle Last name COULON SIVIERI

E-Mail emmanuelle.coulon@isula.corsica

Position inorg. head of ED Unit

Same as

Department CORSE organisation name

[ ] Same as proposing organisation's address

Street 14 Bv Maglioli

Town Ajaccio Postcode 20090

Country France

Website https://www.europa.corsica/europe-direct/

Phone 0750684575 Phone2 0619680720

Other contact persons

First Name Last Name E-mail Phone
Stéphanie BERSANO stephanie.bersano@isula.corsica
Laetitia SALINI laetitia.salini@isula.corsica

This proposal version was submitted by emmanuelle coulon on 19/06/2025 16:01:46 Brussels Local Time. Issued by the Funding & Tenders Portal Submission System.



EUROPE DIRECT

Appel a propositions

SELECTION DES PARTENAIRES CHARGES DE MENER DES ACTIVITES EN TANT QUE
CENTRES EUROPE DIRECT EN FRANCE (2026-2030)
ED-FRANCE-2025

Annexe 1: formulaire de demande



Proposition pour le centre EUROPE DIRECT

Nom du centre EUROPE DIRECT: EUROPE DIRECT CORSICA

[insérer le nom de la ville/de la région ou se situe le centre]
Nom de I’organisme demandeur: COLLECTIVITE DE CORSE

Profil du demandeur (cocher la mention | X organisme de droit public

qui s'applique):
[COfédération/association de collectivités locales

Oorganisation sans but lucratif
O association/fondation
Olorganisation de la société civile
Opartenaire social

Oeétablissement d’enseignement ou institut de formation

Région ou seront réalisées les activités [Indiquer la Région et le territoire précis ou le partenaire

EUROPE DIRECT proposées: mettra en ceuvre des activités de communication tout au
long de la période de cing ans, les
municipalités/districts/provinces/départements/régions,  si
possible en utilisant la nomenclature NUTS]

FRS8

Corsica FRM
Corse-du-Sud FRMO01
Haute-Corse FRMO02

Nom du responsable EUROPE DIRECT: Manager : Emmanuelle COULON SIVIERI

Budget!
Le total des DEPENSES (1) doit étre égal au total des RECETTES (2)
1-DEPENSES: (colit total des activités = 65 000 EUR

menées en tant que centre EUROPE
DIRECT en 2026):

2-RECETTES: (subvention de 'UE + 40 000 EU + 25 000 CDC= 65 000 EUR
contribution partenaire + contribution de Total des RECETTES ci-dessous
tiers)

Subvention de I’'UE pour 2026 (A) | 40 000 EUR (ce montant ne doit pas étre supprimé ou
modifié)

Contribution financiére du partenaire 25 000 EUR
(B)

Contribution de tiers (C) 0 EUR

Total des RECETTES (A+B+C) 65 000 EUR

Financement de I’'Union

! Le budget doit étre établi en euros. Les demandeurs situés en dehors de la zone euro doivent utiliser le taux de change publié a I'adresse

suivante:https://commission.europa.eu/funding-tenders/procedures-guidelines-tenders/information-contractors-and-beneficiaries/exchange-rate-inforeuro_fr.



https://commission.europa.eu/funding-tenders/procedures-guidelines-tenders/information-contractors-and-beneficiaries/exchange-rate-inforeuro_fr

Le demandeur ou, le cas échéant, une des entités affiliées a-t-il/elle regu ou demandé un financement de
I’'Union pour la méme action ou une partie de ladite action ou pour son fonctionnement au cours du méme

exercice?
Non x

Oui O

[Si la réponse est «oui», veuillez préciser la valeur de la subvention ou du programme de I'Union

concerné(e)]

Locaux destinés au centre EUROPE DIRECT

Emplacement:

Obijectif/description

Installations mobiles:

14 boulevard Maglioli
20090 AJACCIO Corse du Sud

[Insérez I'adresse du centre, ville, département et région]

[Description du local du centre EUROPE DIRECT,
emplacement précis et intérét stratégique de celui-ci, visibilité,
équipements et type de batiment accueillant le centre y compris
sa finalité (fourniture d’informations, organisation d’événements
ou les deux)]

Local de plein pied, 100m2 avec un hall de réception et
coworking, 2 bureaux indépendants, 1 salle de réunion équipée
d’une visioconférence, 2 cabinets de toilettes, 1 coin cuisine

Local en angle de rue avec 4 grandes vitrines floquées CED

Situé a un carrefour de passage a l'entrée du centre-ville a
proximité des colleges et lycées, de la gare et des ports de
commerce et plaisance.

Le CED Corsica dispose également de bureau d’acceuil et
salles de réunion dans toute la région Corse du fait de son
appartenance a la Collectivité de Corse.

[Indiquez si vous disposez d’infrastructures mobiles et précisez
le type (camionnette, vélo, stand, etc.) que vous avez I'intention
d'utiliser pour les activités EUROPE DIRECT]

Le CED Corsica dispose de la mise a disposition du parc
automobile de la collectivité de Corse et de salles de réunions
dans toutes l'ile.

1. Stratégie de communication pour la période 2026-2030



La stratégie de communication pour la période 2026-2030 sera évaluée sur la base des critéres suivants:

— Pertinence (15 points): clarté et cohérence de I'évaluation des besoins en communication dans la
région, compte tenu de la situation socio-économique et démographique, de la perception de 'UE, des
principaux sujets de préoccupation de la population et des priorités pertinentes de la Commission.

— Qualité (20 points): description des aspects qualitatifs de la demande propres a répondre aux besoins
en communication dans la région, qualité des solutions proposées et identification claire des groupes
cibles et des canaux;

— Impact (15 points): impact des résultats attendu a long terme sur les groupes cibles, y compris les
activités visant a mettre en place un processus ayant des effets a long terme.

La stratégie de communication relative a un centre EUROPE DIRECT pour la période 2026-2030 doit comporter une
analyse des besoins conformément aux objectifs du réseau EUROPE DIRECT (section 2.2 de I'appel) et aux priorités
de la Commission européenne pour la période 2024-2029.

Quels sont les probleémes/défis/lacunes/possibilités en matiére de communication sur T'UE que vous observez dans
cette région et auxquels vous comptez apporter une réponse? Quels sont les principaux objectifs que vous prévoyez
d’atteindre (par exemple, «d’ici 2030, 70 % des jeunes de ma région seront informés des possibilités de mobilité a des
fins d’apprentissage/d’emploi dans toute I'Europe», «d’ici 2030, 100 % des écoles de la région auront connaissance du
matériel pédagogique disponible sur 'UE et 50 % auront introduit de nouvelles activités concernant 'UE dans leur
programme d’études», «d’ici 2029, 70 % des jeunes agés de 16 ans et plus de la région auront entendu parler des
élections européennes et sauront comment y participer»)?

La stratégie de communication précise les interlocuteurs qui seront les votres, les raisons pour lesquelles vous vous
adressez a eux, comment et quand vous communiquerez avec eux, la forme de communication que devrait prendre le
contenu, ainsi que les canaux que vous devriez utiliser pour le partager.

Lors de la fixation des objectifs, précisez:

- les principaux défis en matiére de communication et les lacunes en matiére d’information observés dans votre région
en rapport avec 'UE, et la maniere dont vous allez y remédier;

- la maniére dont ces objectifs contribueront a la réalisation de la mission globale du centre EUROPE DIRECT;

- votre objectif de communication (informer, sensibiliser, dialoguer, modifier les opinions ou les comportements a I'égard
de I'UE, etc.);

- les publics cibles que vous allez atteindre, pourquoi et comment;

- avec qui vous comptez coopérer (partenaires et réseaux présents sur le terrain, médias, relais d’opinion, etc.);

- I'impact souhaité du centre dans votre région au terme des cing années d’activité. Comment les groupes cibles
bénéficieront-ils concrétement du centre EUROPE DIRECT et qu’est-ce qui changerait pour eux?


https://commission.europa.eu/priorities-2024-2029_fr
https://commission.europa.eu/priorities-2024-2029_fr

Stratégie de communication 2026—2030
Centre EUROPE DIRECT Corsica — Récit européen a hauteur d’ile

I /Analyse des besoins et défis territoriaux :

La Corse, territoire insulaire, plurilingue et fortement identifié culturellement, présente une configuration singulicre
dans le paysage européen. Son éloignement géographique, sa démographie modérée et ses fractures économiques
la rendent vulnérable pour 'expérimentation de nouvelles formes de communication publique européenne.
Siles fonds européens sont per¢us comme utiles, les politiques de 'UE restent méconnues ou considérées comme
abstraites, voire déconnectées des enjeux locaux. Ce paradoxe souligne une fracture narrative qui nécessite une
stratégie différenciée, fondée sur la pédagogie, la proximité et la réappropriation citoyenne.

I1/ Défis spécifiques identifiés :

Isolement structurel du CED Corsica dans le réseau national et européen, du fait de la géographie insulaire;
Manque de relais médiatiques engagés pour traiter des questions européennes sur le territoire;
Méconnaissance des dispositifs de participation et de mobilité, en particulier chez les jeunes ;

Faible ancrage de 'Europe dans les récits du quotidien, renforgant la sensation de distance.

IT1/Objectifs stratégiques a horizon 2030

-Renforcer la culture européenne locale :

100 % des colleges et lycées informés de P'existence du matériel pédagogique européen grace au partenariat avec
le Rectorat, et 50 % intégrant une activité en lien avec 'UE dans leurs parcours pédagogiques.

-Mobiliser la jeunesse : Sensibiliser 60 % des jeunes de 16 ans et plus a la citoyenneté européenne, aux élections
européennes de 2029, et aux dispositifs de mobilité (Erasmus+, Corps européen de solidarité, DiscoverEU...).
-Structurer un réseau d’acteurs-relais : Développer une communauté insulaire d’ambassadeurs de 'Europe,
impliquant collectivités, enseignants, associations, ¢lus, médias et institutions partenaires, capable de relayer les
messages européens et de co-construire des projets.

IV / Publics cibles

-Jeunesse (13-25 ans) : priorité absolue, avec des approches participatives, ludiques et immersives ;
-Enseignants : leviers d’ancrage durable dans les programmes et activités éducatives ;

-Agents publics : médiateurs institutionnels pour une communication transversale ;

-Elus et collectivités : facilitateurs de terrain et relais d’information ;

-Citoyens connectés / société civile : a toucher via des formats numériques attractifs et accessibles.

V/ Objectifs de communication :

Informer avec clarté et rigueur,

Sensibiliser a travers des récits concrets et contextualisés,

Former les relais de terrain,

Dialoguer avec les publics via des formats participatifs,

Transformer les représentations en favorisant appropriation individuelle et collective de I'idée européenne.
L’objectif final : faire évoluer le centre EUROPE DIRECT d’un réle d’informateur a celui d’activateur de
conscience européenne.

VI/Canaux et modalités d’action :

Double approche :

Locale : ateliers en établissements scolaires, escape games, débats citoyens, actions environnementales et
événements publics ;

Numérique : production de contenus courts, visuels et interactifs (QR codes, vidéos pédagogiques, formats
réseaux sociaux).

Communication différenciée selon les publics :

Jeunes — jeux, vidéos, quizz interactifs

Agents publics — ateliers d’appropriation institutionnelle

Grand public — expositions, événements, capsules thématiques

Temps forts européens comme leviers : Journée de 'Europe, Erasmus Days, élections européennes 2029, etc.




VII/Partenaires stratégiques

Institutionnels : Collectivité de Corse, Rectorat, services de I'Etat, IRA de Bastia, CROUS
Educatifs : établissements scolaites et universitaires

Sociaux et associatifs : structures jeunesse, environnement, culture, inclusion

Politiques et médiatiques : élus locaux, presse régionale, influenceurs locaux

VIII/Impact attendu d’ici 2030

Une population plus informée, confiante et actrice du projet européen ;

Une jeunesse connectée, engagée et représentée dans les programmes européens ;

Une administration régionale exemplaire en mati¢re de communication européenne, capable d’inspirer d’autres
territoires insulaires ou périphériques.

Le Centre EUROPE DIRECT Corsica portera ainsi une nouvelle génération d’initiatives, a hauteur d’ile, pour
faire de 'Europe une présence utile, visible et appropriable au cceur du quotidien insulaire.

2. Plan de communication annuel pour 2026
Le plan de communication annuel pour 2026 sera évalué au regard des critéres suivants:

— Pertinence (15 points): cohérence des objectifs du plan de communication annuel pour 2026 avec la
partie 1 de la proposition (stratégie de communication 2026-2030).

— Qualité (20 points): couverture compléte des objectifs du centre EUROPE DIRECT, comme expliqué a
la section 2.2 de I'appel, et clarté des liens entre les groupes cibles identifiés et les canaux et activités
proposes.

— Impact (15 points): utilisation appropriée des indicateurs clés de performance pertinents (voir note de
bas de page 19 et section 2.4.8 de 'appel).

Le plan de communication annuel pour 2026 traduit les objectifs et finalités de la stratégie de communication sur
cing ans en actions concrétes répondant aux besoins recensés dans la section ci-dessus.

Le plan de communication donne des objectifs clairs et confie des taches spécifiques aux membres du personnel et
permet de suivre les progrés accomplis dans la réalisation des objectifs de communication fixés dans votre stratégie de
communication.

Il contient les principales actions, la méthodologie a utiliser, les outils, les publics cibles, les canaux, les principales
étapes et le calendrier, ainsi que les réalisations et résultats escomptés.

Lorsque vous décrivez la méthodologie utilisée et/ou les outils et canaux privilégiés, indiquez pourquoi ils sont les plus
appropriés pour atteindre vos objectifs de communication et atteindre les publics cibles.

Décrivez en outre si vous collaborez avec d’autres partenaires (et, si oui, lesquels) et comment vous travaillez avec eux
pour amplifier 'impact des activités.

Le plan de communication annuel comprendra, pour I'année 2026, des indicateurs clés de performance relatifs aux
réalisations (tels que le nombre d’événements, le nombre de participants et le nombre de postes) et, dans la mesure du
possible, aux résultats. Il décrira également la maniére dont les indicateurs seront mesurés et fournira une base de
référence (par exemple, «activité: animation d’un stand d’information lors de I'’événement consacré a la Journée de
I'Europe organisé par la municipalité — nombre attendu d’échanges directs avec les visiteurs: 80 — utilisation d’une fiche
de suivi ou d’un quiz»).

Le plan de communication annuel doit étre rédigé sous forme de texte pour fournir une bréve introduction et sous forme
de tableau pour décrire les activités spécifiques (un tableau par activité comportant un certain nombre d’activités). Il est
recommandé que le plan de communication annuel commence par une bréve introduction des priorités retenues pour
2026 et de la logique qui sous-tend ce choix.




Centre EUROPE DIRECT Corsica 2026— Un récit européen a hauteur d’ile

11 est des territoires ou I'Europe ne s’impose pas : elle s’apprend et se tisse pas a pas. La Corse en fait partie. Sur, Ille 'Union européenne
est bien présente dans les projets structurants, mais souvent absente des récits du quotidien. Elle finance, elle soutient, elle impulse...
mais ’éloignement insulaire fait qu’elle ne patle pas toujours notre langue.

En 2026, avec ce nouveau cycle, le Centre EUROPE DIRECT Cortsica adoptera une posture d’accompagnement : écouter avant
d’expliquer, relier plutét qu’enseigner, susciter plutot qu’imposet.

Ce plan de communication ne prétend pas tout résoudre, mais il trace une voie. Un programme modeste mais résolu, construit avec les
forces vives du territoire et nourri par I'expérience des années passées : collectivités locales, directions générales de la Collectivité de
Corse, Université, CROUS, lycées, associations, jeunes volontaires. Ensemble, nous voulons faire de 'Europe un outil utile, un espace
de dialogue, un horizon accessible particulierement pour la jeunesse, dans une ile qui manque parfois d’opportunités professionnelles,
d’industries d’avenir, et traverse un climat social tendu.

Neuf actions récurrentes seront menées, pensées comme des moments d’appropriation, au plus pres des citoyens :
— un atelier dans un collége ou 'on débat d’Europe comme on débat d’avenir,

— une simulation parlementaire ou un jeune découvre qu’il a une voix,

— une exposition qui suscite une question,

— une journée de terrain pour nettoyer un site et parler d’écologie européenne,

— un voyage pédagogique qui transforme une curiosité en projet de vie.

Ces gestes peuvent sembler simples. Mais mis bout a bout, ils dessineraient une ile qui choisit de se relier a2 ’Europe autrement : en
partant de ’humain, de témoignage du vécu, et de I'ici et maintenant.

En 2026, nous ne chercherons pas a tout faire, mais nous ferons tout pour que ce que nous faisons ait du sens.

CATEGORIES D’ACTIVITES :

PROMOTION DES ACTIONS EVENEMENTIELLES DE CORSE
ANIMATION DE RESEAUX D'ELUS LOCAUX

CINEMA DEBATS

ACTION VERTE (EX-NETTOYAGE D'UN SITE NATURA 2000)
CYCLE D’EXPOSITIONS

SIMULATION DE PARLEMENT EUROPEEN

ATELIERS PARCOURS EUROPE

SOUTIEN A LA PROMOTION DES FESI

O NOUREWNRE




ACTIVITE 1

CHAMP

CONTENU

Titre de I’activité

PROMOTION DES ACTIONS EVENEMENTIELLES DE CORSE

Objectif

Rendre visibles les initiatives du territoire, en soulignant leur lien avec les
priorités de I'Union européenne et leur impact concret sur le territoire Corse.
Cette activité vise a nourrir la perception d’une Europe active, engagée et
connectée aux réalités insulaires.

la Commission
européenne/Théme

Priorité(s) spécifique(s) de

Toutes selon opportunité

Bréve description

L'Europe en action : valorisation des actions de la Collectivité de Corse
notamment celles de coopérations internationales et des partenaires externes
(administratives et associatives) présentes sur le territoire insulaire.

via les moyens de communication adaptés a I’action, ateliers, infographie,
intervenants, goodies, video, posts RS

Public cible

Grand public, (Citoyens, agents de la Collectivité, élus, bénéficiaires des
partenaires, institutions éducatives et éleves)

Canaux, outils,
méthodologie

Publication en ligne pour les réseaux sociaux, interviews d’acteurs impliqués,
diffusion lors d’événements et expositions. Un QR code sera apposé sur les
supports physiques pour renvoyer vers ces contenus numériques.

Type d’activité

Hybride (production numérique + valorisation sur événements physiques)

Organisation, Co
organisation ou
participation

Organisation du volet européen interne par EUROPE DIRECT Corsica en lien
étroit avec les partenaires de projets et leurs services communication

Calendrier

Tout au long de I'année 2026, avec un pic autour de la Journée de I'Europe et
des événements de coopération programmés

Lieu de I’activité

En ligne (site CED, réseaux sociaux) et sur site dans les lieux d’accueil
d’événements partenaires

Réalisation attendue

Vues cumulées, partages institutionnels ou presse, vidéos de valorisation si
possible

Résultat attendu
(facultatif)

Meilleure compréhension du rdole de I'UE a travers les dynamiques territoriales
création d’un effet de fierté et d’adhésion locale via ces initiatives




ACTIVITE 2

CHAMP

CONTENU

Titre de I’activité

ANIMATION DE RESEAUX D’ELUS LOCAUX

Objectif

Information d’un réseau insulaire d’élus locaux

Sensibiliser les élus locaux aux politiques européennes, valoriser les
opportunités offertes par I’'Union européenne et structurer un réseau d’élus-
relais capables de porter des messages européens a |I'échelle locale.

Priorité(s) spécifique(s) de
la Commission
européenne/Théme

Valorisation des actions du pole territorial de la commission européenne.
Renforcement de la démocratie européenne ; Une économie au service des
citoyens ; Une Europe plus forte dans le monde

Bréve description

Constitution progressive d’un réseau insulaire d’élus relais pour les actions
européennes. En représentation du pdle territorial de Marseille, organisation
d’une participation au Congres des maires avec un stand dédié( diffusion de
supports pratiques et rencontre avec les élus).

Public cible

Maires, adjoints, conseillers municipaux, présidents d’intercommunalité,
agents de collectivités locales

Canaux, outils,
méthodologie

Invitations institutionnelles, stand visuel attractif, fiches pratiques co-
brandées, QR codes vers documents clés, lettre d’information spécifique élus,
mini-interviews ou captations diffusées en ligne

Type d’activité

Présentiel

Organisation, Co
organisation ou
participation

Selon évéenement

Calendrier

Congreés a I'automne 2026 ; ateliers prévus au printemps et a I'automne 2026

Lieu de I’activité

Corse ou voyage d’élus

Réalisation attendue

Un maximum d’élus sensibilisés; 100 participants cumulés aux ateliers ;
nombreux téléchargements ou consultations des supports ;
élus intégrés au réseau insulaire relais

Résultat attendu

Renforcement du dialogue local sur I'Europe, développement de relais
territoriaux actifs, montée en compétence des élus sur les enjeux européens
en lien avec leurs mandats




ACTIVITE 3

CHAMP

CONTENU

Titre de I’activité

CINE DEBATS

Objectif

Utiliser le cinéma comme levier de sensibilisation aux priorités et valeurs
européennes, créer un espace d’échange culturel et citoyen en lien avec des
enjeux européens contemporains (écologie, démocratie, société).

la Commission
européenne/Théme

Priorité(s) spécifique(s) de

les sélections PRIX LUX
Renforcement de la démocratie européenne ; Pacte vert pour I'Europe ;
Promotion du mode de vie européen etc

Bréve description

Soirée européenne du cinéma — Projection du Prix LUX ou autre et débat
citoyen Organisation de moment cinématographique en partenariat avec la
Cinématheque de Corse les cinémas et les associations de cinéphiles

Public cible

Grand public, jeunes adultes, cinéphiles, étudiants, enseignants,
professionnels de la culture, agents publics

Canaux, outils,
méthodologie

Diffusion sur les réseaux sociaux, affichage dans les lieux culturels, dossier de
presse, interviews radios locales, QR codes vers supports pédagogiques en
lien avec les thématiques des films, publications co-marquées avec la
Cinématheque et le Parlement européen. Intégration de QR codes vers du
contenu enrichi et vers la plateforme de vote.

Type d’activité

Présentiel

Organisation,
Co organisation ou
participation

Co organisation entre EUROPE DIRECT Corsica et la Cinématheque de Corse.
Soutien du Bureau du Parlement européen a Marseille et mobilisation
d’intervenants locaux pour le débat.

Calendrier

1 a 2 fois dans I'année

Lieu de I'activité

Corse cinéma privé ou cinématheque

Réalisation attendue

Maximum de participants, impressions sur les réseaux sociaux, interactions
numeériques (votes, scans, partages), retombées presse régionales

Résultat attendu

Augmentation de la visibilité du Prix LUX et des missions du Parlement
européen ; renforcement du sentiment d’appartenance a un espace culturel
européen commun ; engagement des participants a voter pour le Prix LUX ;
captation vidéo partagée en ligne




ACTIVITE 4

CHAMP

CONTENU

Titre de I’activité

ACTION VERTE

Objectif

Sensibiliser les citoyens, en particulier les jeunes, a la protection de la
biodiversité et a I'engagement environnemental, en associant une action
concréte de terrain aux priorités européennes en matiere de durabilité.
L'objectif est d’ancrer la transition écologique dans les pratiques citoyennes.

Priorité(s) spécifique(s)
de la Commission
européenne/Théme

Pacte vert pour I'Europe ; Stratégie en faveur de la biodiversité ;
Engagement citoyen local

Bréve description

Organisation d’une journée de mobilisation autour d’une action en rapport
avec la nature (un nettoyage d’un site classé Natura 2000, planter des
arbres, désherber ou autre) incluant des animations pédagogiques, une
présentation des enjeux environnementaux locaux, ou la distribution de kits
de sensibilisation ou une collaboration sur une action environnementale
locale.

Public cible

Grand public, Jeunes (lycéens, SNU, associations), familles, acteurs locaux,
agents publics,

Canaux, outils,
méthodologie

Appel a volontaires via les réseaux sociaux, affiches locales, mobilisation des
partenaires jeunesse. Valorisation via vidéo courte, témoignages, mise en
avant sur les comptes réseaux sociaux

Type d’activité

Présentiel

Organisation,
Co organisation ou
participation

Co organisation entre EUROPE DIRECT Corsica et des associations pour
I’environnement

Calendrier

Selon opportunité 1 a 2 fois dans I'année

Lieu de I'activité

Corse plage, forét ou site particulier selon opportunité

Réalisation attendue

Maximum de participants, le plus possible de déchets ramassés, un
maximum de vues sur la vidéo de I’action, publications relais

Résultat attendu

Développement d’un sentiment de responsabilité environnementale lié a
I’'UE ; meilleure compréhension des politiques de conservation européennes
; création de contenus inspirants a fort potentiel de diffusion




ACTIVITE 5

CHAMP

CONTENU

Titre de I’activité

CYCLES D’EXPOSITIONS

Objectif

Valoriser les priorités européennes, I'impact local de I'UE et ses
dispositifs citoyens ; renforcer la présence de I'UE dans |'espace
public insulaire et toucher les citoyens dans leurs lieux de vie ou
d’étude.

Priorité(s) spécifique(s) de la
Commiission
européenne/Théme

Toutes selon lieux d’exposition

Bréve description

Des expositions virtuelles ou itinérantes a vocation informative ou
éducative, dans les lieux d’études ou administratifs

Expositions interactives et évolutives : panneaux, roll-ups, QR
codes, vidéos, témoignages, infographies animées. Contenus
actualisables selon I'actualité européenne. Installées
successivement dans divers lieux.

Public cible

Jeunes (lycéens, étudiants), enseignants, agents publics, usagers de
services publics, grand public éloigné de la sphére européenne

Canauyx, outils, méthodologie

Conception interne (graphisme, rédaction), supports physiques
(panneaux, flyers, guides de visite), diffusion numérique (site web,
QR codes), évaluation par carnets d’observation et boite a idées.

Type d’activité

Présentiel et numérique

Organisation
Co organisation ou
participation

Organisation par le Centre EUROPE DIRECT Corsica avec les
partenaires d’accueil (Rectorat, Université, CROUS, Collectivité
territoriales etc.)

Calendrier

Mars a décembre 2026 — Durée : permanente en ligne /2 semaines
a 2 mois selon le site

Lieu de I’activité

Corse et web

Réalisation attendue

Maximum de visiteurs, nombreux scans QR, téléchargements,
retours via formulaire, large couverture des lieux partenaires

Résultat attendu

Renforcement de la visibilité de I’'UE, émergence d’une culture
civique numérique, identification de relais d’opinion, curiosité
accrue des publics éloignés




ACTIVITE 6 :

CHAMP

CONTENU

Titre de I’activité

SIMULATION DE PARLEMENT EUROPEEN

Objectif

Favoriser I'appropriation du fonctionnement démocratique de I’'Union
européenne par les jeunes publics en leur permettant de vivre une expérience
immersive de role parlementaire. Cette activité répond a I'objectif stratégique
de renforcer I’'engagement civique européen des jeunes et leur compréhension
concréte des institutions.

la Commission
européenne/Théme

Priorité(s) spécifique(s) de

Renforcement de la démocratie européenne ; Promotion du mode de vie
européen ; Pacte pour la jeunesse européenne

Bréve description

Organisation d’un événement d’une journée réunissant environ 70 personnes)
issus de différentes micro-régions de Corse. L'activité comprend une simulation
de session pléniére avec vote, débats en commissions, jeu de role (députés,
lobbystes, journalistes), accompagnée de supports pédagogiques. L'événement
est filmé et valorisé sur les réseaux sociaux. ou bien un voyage pédagogique de
type visite des institutions UE ou Europa expérience

Public cible

Jeunes de 15 a 30 ans, enseignants, encadrants jeunesse, responsables
associatifs, élus locaux

Canaux, outils,
méthodologie

Invitation ciblée via le rectorat ou I’'Université et les partenaires jeunesse ; kit
pédagogique fourni en amont ; mobilisation d’un animateur Europe ; captation
vidéo de la session ; diffusion via réseaux sociaux et intranet CDC. L’approche
pédagogique par le jeu et I'expérience immersive est particulierement adaptée
a ce public.

Type d’activité

Présentiel

Organisation, Co
organisation ou
participation

Organisation par EUROPE DIRECT Corsica en partenariat avec le Rectorat ou
I’Université, la Collectivité de Corse, et I'association Atout Diversité.

Calendrier

Printemps ou automne 2026, par exemple JME et période ERASMUS DAYS

Lieu de I’activité

A confirmer Corse

Réalisation attendue

140 jeunes participants au total, nombreuses vues des extraits vidéo, 15
publications médias ou réseaux

Résultat attendu

Amélioration de la compréhension du réle du Parlement européen (mesurée
par un questionnaire post-événement), hausse de I'intérét exprimé pour la
citoyenneté européenne. Engagement renforcé sur les réseaux (partages,
réactions, commentaires)




ACTIVITE7 :

CHAMP

CONTENU

Titre de I’activité

ATELIERS PARCOURS EUROPE

Objectif

Développer I'’éducation civique européenne via des ateliers ludiques et participatifs
pour sensibiliser les jeunes aux valeurs, institutions et priorités de I'UE. Favoriser
I"appropriation citoyenne et I'esprit critique.

Priorités UE / Théemes

Promotion du mode de vie européen ; Renforcement de la démocratie européenne ;
(themes adaptables selon le public ou le programme scolaire)

Bréve description

ateliers avec quizz, escape games, mini-débats, vidéos et ateliers interactifs.
Distribution d’un livret pédagogique Promotion du matériel pédagogique de I'UE

Public cible

Tout public : chefs d’établissement, professeurs, développeurs ERASMUS, collégiens,
lycéens, volontaires SNU, jeunes suivis en structure ou dans un cadre associatif,
bénéficiaires ERASMUS, agents publics

Canaux, outils,
méthodologie

7

Diffusion via rectorat, DRAJES, missions locale, France travail, SNUs.
Outils : quiz numériques (Kahoot), livrets, supports visuels, vidéos. Co-construction
avec les enseignants. Animation par CED ou prestataires spécialisés.

Type d’activité

Présentiel, a distance, en ligne

Organisation
Co organisation ou
participation

Co-organisation avec le rectorat, DRAJES, établissements scolaires, services jeunesse.
Animation assurée par EUROPE DIRECT Corsica, parfois en partenariat avec des
associations.

Calendrier

Février a juin 2026, avec relance en septembre-octobre ; globalement de mars a
décembre 2026 selon les calendriers scolaires et sessions SNU

Lieu de I’activité

Haute-Corse et Corse-du-Sud : colleges, lycées, centres SNU, structures jeunesse

Réalisation attendue

un maximum d’éleves sensibilisés
1 livret pédagogique remis a chaque participant

Résultat attendu

Renforcement du lien entre jeunesse et projet européen ; meilleure compréhension
des institutions européennes ; développement de I'intérét pour les dispositifs
comme Erasmus+




ACTIVITE 8

CHAMP

CONTENU

Titre de I’activité

Soutien a la promotion des FESI

Objectif

Valorisation des fonds européens : appui communicationnel au comité de suivi
FESI Renforcer la transparence, la lisibilité et la diffusion des résultats liés aux
fonds européens structurels et d’investissement (FESI) auprés des partenaires
institutionnels, des bénéficiaires et du grand public. L'objectif est de faire
mieux connaitre I'impact concret de ces fonds sur le territoire insulaire.

la Commission
européenne/Théme

Priorité(s) spécifique(s) de

Une économie au service des citoyens ; Renforcement de la démocratie
européenne ; Une Europe plus forte dans le monde

Bréve description

En collaboration avec la mission communication de I'autorité de gestion des
fonds européens de Corse. Production de contenus et de supports valorisant
les projets financés dans le cadre du FESI (FEDER, FSE+, FEADER...). Création de
fiches projet, infographies, témoignages vidéo ou capsules diffusées en lien
avec les réunions du comité de suivi. Participation a la logistique et a la
valorisation des temps forts de la gouvernance des fonds européens.

Public cible

Partenaires institutionnels, membres du comité de suivi, agents de la CDC,
porteurs de projets, citoyens informés ou bénéficiaires potentiels

Canaux, outils,
méthodologie

Rédaction de contenus vulgarisés, mise en forme graphique, diffusion via les
réseaux institutionnels, newsletters, publications sur le site de la Collectivité.
Captation photo et vidéo lors des visites de terrain ou réunions du comité.
Supports a partager également dans les événements de proximité (stand,
expo).

Type d’activité

Hybride (supports numériques + actions ponctuelles en présentiel) visites de
projets

Organisation,
Co organisation ou
participation

En appui a la Direction des Fonds européens et de la Programmation (DFEP) ;
coordination avec le service communication de la CDC et les services
thématiques concernés

Calendrier

Selon les échéances du comité de suivi, valorisations intermédiaires au fil de
I'année 2026

Lieu de I’activité

Corse

Réalisation attendue

Capsules vidéo, publications presse ou institutionnelles, maximum de vues en
ligne cumulées

Résultat attendu

Meilleure compréhension de I'impact territorial des fonds européens ;
renforcement de la |égitimité institutionnelle de I’action européenne ; montée
en compétence des relais de terrain sur les bons exemples de mise en ceuvre




APPEL A PROPOSITIONS — SELECTION DES PARTENAIRES CHARGES DE MENER DES ACTIVITES EN TANT
QUE CENTRES D’ INFORMATION EUROPE DIRECT

La Commission peut demander a toute personne faisant 1’objet de la présente déclaration de fournir
des informations et, le cas échéant, les justificatifs concernant toute personne physique ou morale
qui est membre d’un organe d’administration, de direction ou de surveillance ou qui posséde des
pouvoirs de représentation, de décision ou de contrdle, y compris les personnes morales et
physiques faisant partie de la structure de propriété et de contrdle et des bénéficiaires effectifs, ainsi
que toute personne physique qui est essentielle a ’attribution ou a la mise en ceuvre de ’action ou
du programme de travail faisant I’objet de la demande de subvention.

La Commission peut demander a toute personne faisant I'objet de la présente déclaration de fournir
les justificatifs correspondants concernant la personne proprement dite et les personnes physiques
ou morales qui répondent indéfiniment des dettes de la personne.

Les preuves suivantes peuvent étre demandées:

Pour les cas mentionnés aux points a), ¢), d), f), g) et h), un extrait récent du casier judiciaire est
requis ou, a défaut, un document équivalent délivré récemment par une autorité judiciaire ou
administrative du pays d'établissement de I’entité, dont il résulte que ces exigences sont satisfaites.

Dans le cas visé au point b), des certificats récents délivrés par les autorités compétentes de 1’Etat
concerné sont requis. Ces documents doivent apporter la preuve du paiement de tous les impdts,
taxes et cotisations de sécurité sociale dont l'entité est redevable, y compris, par exemple, la TVA,
I'imp6t sur le revenu (personnes physiques uniquement), 'imp6t sur les sociétés (personnes morales
uniquement) et les charges sociales. Lorsqu'un document visé ci-dessus n'est pas délivré dans le
pays concerné, il peut étre remplacé par une déclaration sous serment faite devant une autorité
judiciaire ou un notaire ou, a défaut, une déclaration solennelle faite devant une autorité
administrative ou un organisme professionnel qualifié du pays d'établissement.

Si elle est retenue pour bénéficier d'une subvention, la personne faisant l'objet de la présente
déclaration accepte les conditions énoncées dans la convention de subvention.

La personne susmentionnée est tenue d'informer immédiatement la Commission de toute
modification de la situation déclarée.

La personne faisant 1'objet de la présente déclaration est susceptible d'étre rejetée de la
présente procédure et est passible de sanctions administratives (exclusion) s'il est établi que de
fausses déclarations ont été faites ou que de fausses informations ont été fournies pour
participer a la présente procédure.

Nom complet Date Signature
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Pé u Presidente di u Cunsigliu esecutivu di Qprsica & per delegazione
Pour le Président du Conseil exécutif defCorse et par délégation

Adirettrice generale aghjunta  La directrice générale adjointe
Marie-Héléne DJIVAS-ANTONI



2023 Monthly Reports

https://www.europa.corsica/europe-direct/leurope
-pres-de-chez-vous/

EUROPE DIRECT Corsica
EUROPE DIRECT Manager: Emmanuelle Coulon

January 2023
TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: TITLE: DAY 1 FOR THOSE INVOLVED IN THE INTERNATIONAL MOBILITY OF YOUNG PEOPLE
Type of event (face-to-face, hybrid or virtual) : Face-to-face 26 January Organisation, co-organisation
or participation: Collaboration: Corsican local authority Youth Department Number of people reached:
40 Description : First meeting of island mobility stakeholders with the aim of building a network of
local opinion formers 1) Objectives of the event: international mobility as a means to serve a regional
project 2)Specific priority(ies) of the Commission: local opinion leaders and international mobility 3)
Target audience: mobility stakeholders associations and institutional professionals 4) Speaker(s) :
Youth Department / Europe Direct Information Centre / DRAJES / Erasmus Agency / Rectorat / Pole
emploi / France volontaires / Mission Locale Bastia 5) Event venue: University of Corsica in Corte 6)
Media, if applicable: CorseNetinfos article 7) Promotion of the event (give details of distribution
channels) : Post on various social networks and website

TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? For the first year of the CED we exchanged verbally with the public during the
various events, sometimes with the assistance of European experts such as MPs.

TASK 4 - THE EU IN SCHOOLS

Plan to reach out to the schools: Title: EU EXHIBITION Type of event (intervention, exhibition,
parliamentary simulation, etc.): Exhibition Type of establishment: Vocational high school Target
audience High school students Number of people affected: 200 Deepen the knowledge of EU
schoolchildren through exhibitions Promotion of Europe to the head of the establishment

From date: 22/01/2023
To date: 26/01/2023
ACP DATA

Plan to reach out to the schools: 2- The CED will set up exhibitions and make educational material available : The Collectivité de Corse, as the managing
body of all the secondary schools in Corsica, is fully capable of mobilising secondary schools, particularly for events aimed at schoolchildren. In this
respect, thanks to the partnership between the academic delegate for European and international relations and cooperation (DAREIC) of the Academy

of Corsica, the Europe Direct Corsica Centre will continue its interventions in schools. With, in a continuous way, the section labelled School



ambassador of the European Parliament of the vocational school of Finosellu (Aiacciu), but also with the other schools of vocational and general
education of Corsica, the CED will deploy exposures, will place at the disposal of the official teaching material of the EU, and will also animate ludo-
pedagogical interventions. The aim is to accompany the pupils in the construction of arguments for the defence of European social issues, and in

general, to reinforce their feeling of belonging to the European Union.

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? the city of Bastia submitted its bid to become european capital of
culture in 2028. the CED supported the association throughout its bid and was able to network with all
the island's administrative and cultural support bodies.

February 2023
TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: TITLE: CAPITALE CULTURA CULTURAL NETWORK Type of event (face-to-face, hybrid or
virtual) : Face-to-face Organisation, co-organisation or participation: EUROPE DIRECT/Bastia Corsica
2028 Number of people reached: 40 Description : 1) Objectives of the event: to raise awareness of the
CED/ to reflect together on the possibility of developing Creative Europe in Corsica. 2) Specific
priority(ies) of the Commission: 2024 elections/local opinion leaders 3) Target audience: cultural
players on the island / regional and national institutions 4) Speaker(s) : Bastia Corsica 2028/all 5) Venue
: Bastia 6) Media, if applicable: none 7) Promotion of the event (give details of distribution channels) :

TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? For the first year of the CED we exchanged verbally with the public during the
various events, sometimes with the assistance of European experts such as MPs.

TASK 4 - THE EU IN SCHOOLS

Plan to reach out to the schools: Title: EUROPEAN WORKSHOP + SPORT Type of event (intervention,
exhibition, parliamentary simulation, etc) : School workshops and quiz game + football tournament
with young people from Tuscany, Sardinia and Provence-Alpes-Cote d'Azur in the presence of the CED
of Sardinia Type of school : Youth and Sports Centre Corsica Tuscany Liguria Target audience Secondary
school students + teachers + coaches Number of people reached : 80 Topics covered Deepening the
knowledge of EU schoolchildren through European teaching materials

From date: 09/02/2023
To date: 09/02/2023
ACP DATA

Plan to reach out to the schools: 1- School and edutainment interventions : The Collectivité de Corse, as the managing body for all of Corsica's
secondary schools, is fully capable of mobilising secondary schools, particularly for events aimed at school children. In this respect, thanks to the
partnership between the academic delegate for European and international relations and cooperation (DAREIC) of the Academy of Corsica, the Europe
Direct Corsica Centre will continue its interventions in schools. With, in a continuous way, the section labelled School ambassador of the European
Parliament of the vocational school of Finosellu (Aiacciu), but also with the other schools of vocational and general education of Corsica, the CED will
deploy exposures, will place at the disposal of the official teaching material of the EU, and will also animate ludo-pedagogical interventions. The aim
is to accompany the pupils in the construction of arguments for the defence of European social issues, and in general, to reinforce their feeling of

belonging to the European Union.




Plan to reach out to the schools: Title: SCHOOL WORKSHOPS AND EUROPEAN QUIZZ GAME Type of
event (intervention, exhibition, parliamentary simulation, etc) : School workshops and quiz + meeting
with the school head Type of school : Lycée professionnel Finosello European Parliament Ambassador
School Target audience Secondary school students Number of people reached : 80 Topics covered
Deepening schoolchildren's knowledge of the EU through the teaching materials made available
Promoting Europe to school heads

From date: 15/02/2023
To date: 15/02/2023
ACP DATA

Plan to reach out to the schools: 1- School and edutainment interventions : The Collectivité de Corse, as the managing body for all of Corsica's
secondary schools, is fully capable of mobilising secondary schools, particularly for events aimed at school children. In this respect, thanks to the
partnership between the academic delegate for European and international relations and cooperation (DAREIC) of the Academy of Corsica, the Europe
Direct Corsica Centre will continue its interventions in schools. With, in a continuous way, the section labelled School ambassador of the European
Parliament of the vocational school of Finosellu (Aiacciu), but also with the other schools of vocational and general education of Corsica, the CED will
deploy exposures, will place at the disposal of the official teaching material of the EU, and will also animate ludo-pedagogical interventions. The aim
is to accompany the pupils in the construction of arguments for the defence of European social issues, and in general, to reinforce their feeling of

belonging to the European Union.

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? Title: Launch of the new Interreg Maritimo 2021-2027 program
Type of event (face-to-face, hybrid or virtual): Face-to-face in Bastia Organization, co-organization or
participation: Co-organization of the international affairs department of the Corsican Community
Number of persons affected: 80 Description: 1) The objectives of the event: Inform about the Interreg
Maritimo program 2) Specific priority(s) of the Commission: Sense of belonging to Europe,
international cooperation 3) Target audience: training services of the 5 management authorities 4)
Speaker(s): Animation team + international affairs department 5) Location of the event: Bastia 6)
Media, if applicable: yes

March 2023
TAKS 1 - INFORMATION AND ENGAGEMENT WITH CITIZENS

Title: MULTI-FUND MONITORING COMMITTEE / PROJECT VISITS / VISIT TO BASTIA

Topic: 1) Objectives of the event: follow-up of the European fund and launch 21/27 2) Specific
priority(ies) of the Commission: local opinion multipliers / 2024 elections / Green Pact for Europe
(project visits) 3) Target audience: EC/CDC managing authority rapporteurs/project leaders 4)
Speaker(s): DAElI/Communication Department/CED 5) Venue : Bastia + Haute-Corse projects 6) Media,
if applicable: article Corse NetInfos/Corse Matin 7) Promotion of the event (give details of distribution
channels): - Post on various social networks and website

From date: 08/03/2023

To date: 31/03/2023

Number of people reached: 80
Type: In-person

Event ownership: Event co-organised
ACP DATA

Title: MULTI-FUND MONITORING COMMITTEE / PROJECT VISITS / VISIT TO BASTIA



Topic: The CED Corse will continue to conduct events for the benefit of citizens on the Corsican territory. The target audiences are young people,

schoolchildren, professionals, elected officials and technical services of local authorities
From date: 01/03/2023

To date: 31/03/2023

Number of people reached: 11 to 50

Type: N/A

Event ownership: N/A

TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: Creation of several documents: infographics, CED Corsica brochure made available during
Corsican community events (administrative associations, schools and elected officials)

TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? For the first year of the CED we exchanged verbally with the public during the
various events, sometimes with the assistance of European experts such as MPs.

TASK 4 - THE EU IN SCHOOLS

Plan to reach out to the schools: Title: EUROPEAN WORKSHOP + GASTRONOMIC EXCHANGE WITH
ITALY On the occasion of a school exchange between 2 french and italian schools, ced was able to
organize an event bringing together all the high school students. Type of event (intervention,
exhibition, parliamentary, simulation, etc) : School workshops and quizzes + gastronomic workshop +
meeting with the head of the ambassador school Type of establishment: Vocational high school Target
audience High school students Number of people affected: 50 Themes covered Deepening the
knowledge of EU schoolchildren through the educational material made available Erasmus Promotion
of Europe to the head of the establishment

From date: 14/03/2023
To date: 14/03/2023
ACP DATA

Plan to reach out to the schools: 1- School and edutainment interventions: The Collectivité de Corse, as the managing body for all of Corsica's
secondary schools, is fully capable of mobilising secondary schools, particularly for events aimed at school children. In this respect, thanks to the
partnership between the academic delegate for European and international relations and cooperation (DAREIC) of the Academy of Corsica, the Europe
Direct Corsica Centre will continue its interventions in schools. With, in a continuous way, the section labelled School ambassador of the European
Parliament of the vocational school of Finosellu (Aiacciu), but also with the other schools of vocational and general education of Corsica, the CED will
deploy exposures, will place at the disposal of the official teaching material of the EU, and will also animate ludo-pedagogical interventions. The aim
is to accompany the pupils in the construction of arguments for the defence of European social issues, and in general, to reinforce their feeling of

belonging to the European Union.

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? .During the organisation and holding of the multi-fund monitoring
committee, ced was able to develop a network of contacts with the European funds management
authority's investigating departments and with the European commission's rapporteurs.

April 2023



TAKS 1 - INFORMATION AND ENGAGEMENT WITH CITIZENS

Title: Neo voters of the Universal National Service and their networks

Topic: Type of event (face-to-face, hybrid or virtual): Face-to-face Organization, co-organization or
participation: Co-organization DRAJES/state service Number of people affected: 90 Description: 1) 1)
The objectives of the event: Intervene as close as possible to young people and make European issues
a central subject of learning and citizenship. 2) Specific priority(s) of the Commission: Sense of
belonging to Europe and new voters. 3) Target audience: Youth (14-18 years old) 3) Speaker(s):
Animation team 4) Location of the event: Sagone Corsica du Sud 5) Media, if applicable: CorseNetInfos
article 6) Promotion of the event (detail the distribution channels): - Post on different social networks,
- Presentation of the event to the Corsican Assembly and to European island mobility stakeholders, -
DRAJES meetings.

From date: 21/04/2023

To date: 21/04/2023

Number of people reached: 90

Type: In-person

Event ownership: Event co-organised

ACP DATA

Title: Neo voters of the Universal National Service and their networks

Topic: European session of the Youth Assembly (postponed) : A regional institution, the Youth Assembly, composed of 62 members aged 16-29, is
seen as a resource to act alongside local elected representatives. Young people now have their own representatives to directly express their
expectations and aspirations. In April, the CED will organise a debate on a subject of interest to the Youth Assembly, with a view to drawing up an
opinion to be sent to the Assembly of Corsica and the Executive Council of Corsica. The EDC will therefore support the Youth Assembly in the
elaboration of an opinion or a proposal on the future of Europe in Corsica, notably on subjects such as European youth, European mobility, or
environmental issues. This event, initially planned for 2022, has been postponed to 2023 because the Youth Assembly was officially established in

2022 and was therefore not ready for this European session.
From date: 26/04/2023

To date: 26/04/2023

Number of people reached: 11 to 50

Type: N/A

Event ownership: N/A

TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: Participation in a media training course run by Thomas Brunelli, a well-known local
journalist. This training course was specially organised for the CED team, to provide them with the
knowledge they need to: - Understand how a media newsroom works; - understand the regional
journalistic environment - master the codes of an interview.

TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? Universal National Service Neo-voters and their networks 1) Objectives of the
event : To work as closely as possible with young people and to make European issues a central subject
of learning and citizenship. 2) Specific priority(s) of the Commission : Sense of belonging to Europe and
new voters. 3) Target audience : Youth (14-18 years old) 3) Speaker(s): Animation team 4) Venue:
Sagone Corse du Sud 5) Media, if applicable: CorseNetInfos article 6) Promotion of the event (give



details of distribution channels): - Post on the various social networks,Presentation of the event to the
Assembly of Corsica and to the island's European mobility players,

TASK 4 - THE EU IN SCHOOLS

Plan to reach out to the schools: TITLE: DAY 2 FOR THOSE INVOLVED IN THE INTERNATIONAL MOBILITY
OF YOUNG PEOPLE Type of event (face-to-face, hybrid or virtual) : Face-to-face Organisation, co-
organisation or participation: Collaboration: CPIE A Riniascita Association Number of people reached :
150 pers Description : 1) Objectives of the event: promotion of international mobility 2) Specific
priority(ies) of the Commission: local opinion leaders and international mobility 3) Target audience:
mobility professionals and students 4) Speaker(s) : Youth Department / Europe Direct Information
Centre / DRAJES / Erasmus Agency / Rectorat / Pole emploi / France volontaires / Mission Locale Bastia
5) Event venue: maison du temps libre in Corte 6) Media, if applicable: CorseNetInfos article 7)
Promotion of the event (give details of distribution channels): Posts on the various social networks and
website Task 5: Territorial cooperation

From date: 13/04/2023
To date: 13/04/2023
ACP DATA

Plan to reach out to the schools: 4- Partnership with the University of Corsica, high level interventions on the functioning of the European Union as
well as its participation in Erasmus days: The CED Corsica has also established a partnership with the University of Corsica in order to accompany the
students in their mobility process. The CED thus plans for the students high level interventions on the functioning of the European Union as well as its
participation in the Erasmus days. The aim is to accompany students in the construction of arguments for the defence of European social issues, and

in a general way, to reinforce their feeling of belonging to the European Union.

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? TITLE: DAY 2 FOR THOSE INVOLVED IN THE INTERNATIONAL
MOBILITY OF YOUNG PEOPLE Type of event (face-to-face, hybrid or virtual) : Face-to-face Organisation,
co-organisation or participation: Collaboration: CPIE A Riniascita Association Number of people
reached : 150 pers Description : 1) Objectives of the event: promotion of international mobility 2)
Specific priority(ies) of the Commission: local opinion leaders and international mobility 3) Target
audience: mobility professionals and students 4) Speaker(s) : Youth Department / Europe Direct
Information Centre / DRAJES / Erasmus Agency / Rectorat / Pole emploi / France volontaires / Mission
Locale Bastia 5) Event venue: maison du temps libre in Corte 6) Media, if applicable: CorseNetInfos
article 7) Promotion of the event (give details of distribution channels): Posts on the various social
networks and website

May 2023
TAKS 1 - INFORMATION AND ENGAGEMENT WITH CITIZENS

Title: LUX PRIZE/ PUBLIC DEBATE ON THE FUTURE OF THE EU

Topic: 1) Objectives of the event: presentation of 3 films and public debate 2) Specific priorities of the
Commission: 2024 elections/European Green Pact/Mediterranean fisheries/Repower EU/You are
EU/The future of the EU 3) Target audience: general public 4) Speaker(s): Francois Alfonsi MEP team
5) Venue : Ajaccio (Corse-du-Sud) 6) Media, if applicable: CorseNetInfos article 7) Promotion of the
event (give details of distribution channels): - Post on various social networks and website

From date: 22/05/2023
To date: 22/05/2023



Number of people reached: 50

Type: In-person

Event ownership: Event co-organised

ACP DATA

Title: LUX PRIZE/ PUBLIC DEBATE ON THE FUTURE OF THE EU

Topic: The CED Corse will continue to conduct events for the benefit of citizens on the Corsican territory. The target audiences are young people,

schoolchildren, professionals, elected officials and technical services of local authorities
From date: 01/05/2023

To date: 31/05/2023

Number of people reached: 51 to 100

Type: N/A

Event ownership: N/A

Title: LGBTQI+ PUBLIC DEBATE

Topic: The debate was co-organized with the Bastia Corsica 2028 association, and island LGBT
associations with the aim of preparing the population for the first gay pride on the island 1)Objectives
of the event: presentation of 3 films and public debate To prepare for the 1st gay pride in Corsica
2)Specific priority(ies) of the Commission: support for LGBTQl+ minorities and the fight against
discrimination 3) Target audience: citizens / elected representatives / LGBT associations 4) Speaker(s)
: Events team /bastia Corisca 2028/LGBT association 5) Venue : Bastia 6) Media, if applicable:
CorseNetlInfos article 7) Promotion of the event (give details of distribution channels): - Post on various
social networks and website - Radio interview RCFM France bleu 27 May

From date: 25/05/2023

To date: 25/06/2023

Number of people reached: 50
Type: In-person

Event ownership: Event co-organised
ACP DATA

Title: LGBTQI+ PUBLIC DEBATE

Topic: NEB Corsica The New European Bauhaus is being developed in Corsica around workshops and round tables on the themes of art and culture,
heritage, architecture and the circular economy. Indeed, the NEB Corsica is launched at the end of 2022 in Bastia and gathers many local actors in
order to exchange on the European possibilities offered by the NEB. CED Corsica, creator of NEB Corsica, will organise cycles of conferences, workshops
and round tables throughout the year to inform stakeholders, support political decision-makers and improve the financing plans of regional

programmes.
From date: 22/06/2023

To date: 23/06/2023

Number of people reached: 101 to 200
Type: N/A

Event ownership: N/A

TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS



Description: On the occasion of the LUX Prize in Bastia, Emmanuelle, the CED manager, presented the
CED and the lux prize at the microphone of the radio RCFM on the news of 29 May at 7am at 5m40s.

TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? TITLE: LUX PHOTOVOLTAIC PUBLIC DEBATE PRIZE Type of event (face-to-face,
hybrid or virtual) : Face-to-face Organisation, co-organisation or participation: Co-organisation of the
Marseille branch of the European Parliament Number of people reached: 60 Description: 1) Objectives
of the event: to talk about the EU/prepare for the installation of a photovoltaic field in the
area/elections 2024 2) Specific priority(ies) of the Commission: European Green Pact/Elections 2024
3) Target audience(s): general public living in the community of communes 4) Speaker(s): Events
team/European deputy F Alfonsi 5) Venue: Marignana/South Corsica 6) Media, if applicable: Corse
NetInfos article 7) Promotion of the event (give details of distribution channels) : - Post on various
social networks and website

TASK 4 - THE EU IN SCHOOLS

Plan to reach out to the schools: Title : TRILINGUAL WORKSHOPS - MOBILITY AND EXCHANGES Type
of event (face-to-face, hybrid or virtual) : Face-to-face Organisation, co-organisation or participation:
CED organisation Number of people involved: 27 students (French, Spanish, Irish) 1) Objectives of the
event: cooperation between young European citizens in the Mediterranean. 2) Specific priority(s) of
the Commission: A sense of belonging to Europe, encouraging the development of lifelong skills. 3)
Target audience: Youth (14-15 years old) 4) Speaker(s): ED animation team 5) Venue : Porto-Vecchio
6) Media, if applicable: no 7) Promotion of the event (give details of distribution channels): -Social
networks, website

From date: 15/05/2023
To date: 15/05/2023
ACP DATA

Plan to reach out to the schools: 1- School and edutainment interventions: The Collectivité de Corse, as the managing body for all of Corsica's
secondary schools, is fully capable of mobilising secondary schools, particularly for events aimed at school children. In this respect, thanks to the
partnership between the academic delegate for European and international relations and cooperation (DAREIC) of the Academy of Corsica, the Europe
Direct Corsica Centre will continue its interventions in schools. With, in a continuous way, the section labelled School ambassador of the European
Parliament of the vocational school of Finosellu (Aiacciu), but also with the other schools of vocational and general education of Corsica, the CED will
deploy exposures, will place at the disposal of the official teaching material of the EU, and will also animate ludo-pedagogical interventions. The aim
is to accompany the pupils in the construction of arguments for the defence of European social issues, and in general, to reinforce their feeling of

belonging to the European Union.

Plan to reach out to the schools: 2- The CED will set up exhibitions and make educational material
available: ced delivered teaching materials and briefed Porto vecchio high school teachers following
the international workshop held the same day.

From date: 15/05/2023
To date: 15/05/2023
ACP DATA

Plan to reach out to the schools: 2- The CED will set up exhibitions and make educational material available: The Collectivité de Corse, as the managing
body of all the secondary schools in Corsica, is fully capable of mobilising secondary schools, particularly for events aimed at schoolchildren. In this
respect, thanks to the partnership between the academic delegate for European and international relations and cooperation (DAREIC) of the Academy
of Corsica, the Europe Direct Corsica Centre will continue its interventions in schools. With, in a continuous way, the section labelled School

ambassador of the European Parliament of the vocational school of Finosellu (Aiacciu), but also with the other schools of vocational and general



education of Corsica, the CED will deploy exposures, will place at the disposal of the official teaching material of the EU, and will also animate ludo-
pedagogical interventions. The aim is to accompany the pupils in the construction of arguments for the defence of European social issues, and in

general, to reinforce their feeling of belonging to the European Union.

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? the city of Bastia submitted its bid to become european capital of
culture in 2028. the CED supported the association throughout its bid and was able to network with all
the island's administrative and cultural support bodies.

June 2023
TAKS 1 - INFORMATION AND ENGAGEMENT WITH CITIZENS

Title: capitale cultura

Topic: The Bastia2028 association has become the "Capitale Cultura". A meeting of all the cultural
players in Corsica was co-organised with ED Corsica in order to think together about a common
structure for seeking funding from Europe Créative. 1) Objectives of the event: Cohesion of cultural
players in relation to Europe Créative. 2) The Commission's specific priorities: Networking 3) Target
audience: general public/cultural players 4) Speaker(s): CED/Asscoation BC2028/europe Créative Paris
5) Location: Bastia (Haute-Corse) 6) Media, if applicable : None 7) Promotion of the event (specify
distribution channels) : - Post on various social networks and website

From date: 06/06/2023

To date: 06/06/2023

Number of people reached: 40

Type: In-person

Event ownership: Attending third party event
ACP DATA

Title: capitale cultura

Topic: The CED Corse will continue to conduct events for the benefit of citizens on the Corsican territory. The target audiences are young people,

schoolchildren, professionals, elected officials and technical services of local authorities
From date: 01/07/2023

To date: 31/07/2023

Number of people reached: 51 to 100

Type: N/A

Event ownership: N/A

Title: Return of work after Erasmus mobility

Topic: After each Erasmus+ mobility, the Europe Direct Center organizes a public presentation for the
international relations department in order to present the results of the work, giving participants the
floor for feedback in the presence of the elected officials in charge of the targeted themes. 1) The
objectives of the event: feedback, promotion of results. 3) Specific priority(s) of the Commission:
Strengthen its support for inclusion, active citizenship and democratic participation. 4) Target
audience: mobility participants, young people 3) Speaker(s): members of the mobility consortium, CED
Corse 4) Location of the event: Corsica 5) Media, if applicable: yes 6) Promotion of the event (detail



the distribution channels): - Publish on different social networks, - Publication on the europa.corsica
and isula.corsica sites

From date: 14/06/2023

To date: 14/06/2023

Number of people reached: 50
Type: In-person

Event ownership: Event co-organised
ACP DATA

Title: Return of work after Erasmus mobility

Topic: The CED Corse will continue to conduct events for the benefit of citizens on the Corsican territory. The target audiences are young people,

schoolchildren, professionals, elected officials and technical services of local authorities
From date: 01/06/2023

To date: 30/06/2023

Number of people reached: 51 to 100

Type: N/A

Event ownership: N/A

TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: Local radio interview with the executive advisor Flora Mattei in charge of European affairs
following the call for expressions of interest from the Corsican Community on international mobility
for 2023/2024. The Europe Direct Center was present at the interview and distributed infographics on
the ED network.

Description: The Europe Direct Corsica Center is in its first year of existence. The host structure of the
label is the community of Corsica. Relations with the media are managed by the institutional
communications department of the Corsican Community. The CED, which does not have direct contact
with the press, takes advantage of each media event organized by the institution to publicize the
Europe Direct Center and its missions so that journalists there show particular interest.

TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? lux cinema prize debate with the public For the first year of the CED we
exchanged verbally with the public during the various events, sometimes with the assistance of
European experts such as MPs.

TASK 4 - THE EU IN SCHOOLS

Plan to reach out to the schools: TITLE: RADIO INTERVIEW WITH YOUNG SPANISH, IRISH AND FRENCH
ERASMUS STUDENTS ON THEIR FEELINGS OF BELONGING TO EUROPE. Type of event (face-to-face,
hybrid or virtual) : Face-to-face Organisation, co-organisation or participation: Lycée de Porto Vecchio
Number of people reached: 80 Description : 1) Objectives of the event: fight against misinformation /
survey young people's feeling of belonging to Europe. 2) Specific priority(ies) of the Commission: fight
against misinformation / future of Europe 3) Target audience: young Spanish, Irish and French Erasmus
students 4) Speaker(s): EWC facilitators 5) Venue : Porto Vecchio secondary school 6) Media, if any:
none 7) Promotion of the event (give details of distribution channels) :



From date: 15/06/2023
To date: 15/06/2023
ACP DATA

Plan to reach out to the schools: 1- School and edutainment interventions: The Collectivité de Corse, as the managing body for all of Corsica's
secondary schools, is fully capable of mobilising secondary schools, particularly for events aimed at school children. In this respect, thanks to the
partnership between the academic delegate for European and international relations and cooperation (DAREIC) of the Academy of Corsica, the Europe
Direct Corsica Centre will continue its interventions in schools. With, in a continuous way, the section labelled School ambassador of the European
Parliament of the vocational school of Finosellu (Aiacciu), but also with the other schools of vocational and general education of Corsica, the CED will
deploy exposures, will place at the disposal of the official teaching material of the EU, and will also animate ludo-pedagogical interventions. The aim
is to accompany the pupils in the construction of arguments for the defence of European social issues, and in general, to reinforce their feeling of

belonging to the European Union.

Plan to reach out to the schools: educational workshops on the european union 4th grade Prunelli
Fiumorbo secondary school and comprehensive school from 13 to 14 years old Quiz on the history of
the EU European flags and capitals European elections

From date: 15/06/2023
To date: 15/06/2023
ACP DATA

Plan to reach out to the schools: 2- The CED will set up exhibitions and make educational material available: The Collectivité de Corse, as the managing
body of all the secondary schools in Corsica, is fully capable of mobilising secondary schools, particularly for events aimed at schoolchildren. In this
respect, thanks to the partnership between the academic delegate for European and international relations and cooperation (DAREIC) of the Academy
of Corsica, the Europe Direct Corsica Centre will continue its interventions in schools. With, in a continuous way, the section labelled School
ambassador of the European Parliament of the vocational school of Finosellu (Aiacciu), but also with the other schools of vocational and general
education of Corsica, the CED will deploy exposures, will place at the disposal of the official teaching material of the EU, and will also animate ludo-
pedagogical interventions. The aim is to accompany the pupils in the construction of arguments for the defence of European social issues, and in

general, to reinforce their feeling of belonging to the European Union.

Plan to reach out to the schools: European afternoon at the CED with four young people who came to
ask for European information

From date: 13/06/2023
To date: 13/06/2023
ACP DATA

Plan to reach out to the schools: 3- Permanences in its premises to physically welcome school children: The EDC will continue to hold meetings in its
premises to welcome school children, either individually or in groups. The aim is to accompany the pupils in the construction of arguments for the

defense of European subjects of society, and in a general way, to reinforce their feeling of belonging to the European Union.

Plan to reach out to the schools: Launch campaign for participation in Erasmus+ mobility and
International Mobility Assistance (AMI) Every year, in June, the international relations department in
collaboration with the Europe Direct Corsica Center launches a call for expressions of interest to select
participants in Erasmus+ mobility for the current year. 1) The objectives of the event: to inform
participants on the methods of responding to International Mobility Assistance (AMI), on the
perspectives offered by the Erasmus+ program, and on the support offered by the international service
and the CED on programming 21-27. 3) Specific Commission priority(s): Strengthen its support for
inclusion, active citizenship and democratic participation.Making the voices of young people heard in
the European Union and beyond 4) Target audience: sectoral directors of the Corsican Community,
agencies and offices, actors of the social and solidarity economy 3) Speaker(s): members of the



Erasmus+ consortium, executive advisors in charge of the themes covered by mobility and the advisor
in charge of European affairs, CED Corsica 4) Location of the event: Corsica 5) Media, if applicable:
audiovisual media, radio, local news newspaper, internal communication of the Corsican Community
(europa.corsica, isula.corsica) 6) Promotion of the event (detail the distribution channels): - Publish on
different social networks.

From date: 14/06/2023
To date: 14/06/2023
ACP DATA

Plan to reach out to the schools: 4- Partnership with the University of Corsica, high level interventions on the functioning of the European Union as
well as its participation in Erasmus days: The CED Corsica has also established a partnership with the University of Corsica in order to accompany the
students in their mobility process. The CED thus plans for the students high level interventions on the functioning of the European Union as well as its
participation in the Erasmus days. The aim is to accompany students in the construction of arguments for the defence of European social issues, and

in a general way, to reinforce their feeling of belonging to the European Union.

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS
Any promoting regional networks ? the city of Bastia submitted its bid to become european capital of

culture in 2028. the CED supported the association throughout its bid and was able to network with all
the island's administrative and cultural support bodies.

July 2023
TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? For the first year of the CED we exchanged verbally with the public during the
various events, sometimes with the assistance of European experts such as MPs.

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? regular contacts with Franck Boyer of the European Parliament
Marseille branch in order to plan the 2024 kisk offs meetings and other lux price type events

August 2023
TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL
Any sensitive EU topic ? No
TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? No

September 2023
TAKS 1 - INFORMATION AND ENGAGEMENT WITH CITIZENS

Title: ceremony for the young Corsican participants in WorldSkills 2023.



Topic: 1) Objectives of the event : As part of the European Year of Skills, support for a team of young
Corsicans in their participation in the national Worlskills competition, each of whom represented a
trade in short supply. 2) Specific Commission priority(s): Short-staffed occupations, encouraging the
lifelong development of skills. 3) Target audience: Apprentice training centres, Chamber of Trades and
Crafts. 4) Speaker(s): Events team 5) Venue : Ajaccio 6) Media, if applicable: article Corse NetInfos 7)
Promotion of the event (give details of distribution channels): - Post on various social networks and
website

From date: 05/09/2023

To date: 05/09/2023

Number of people reached: 30

Type: In-person

Event ownership: Event co-organised

ACP DATA

Title: ceremony for the young Corsican participants in WorldSkills 2023.

Topic: The CED Corse will continue to conduct events for the benefit of citizens on the Corsican territory. The target audiences are young people,

schoolchildren, professionals, elected officials and technical services of local authorities
From date: 04/09/2023

To date: 28/09/2023

Number of people reached: 11 to 50

Type: N/A

Event ownership: N/A

Title: heritage day argiusta morrucci village

Topic: The CED Corse will continue to conduct events for the benefit of citizens on the Corsican
territory. The target audiences are young people, schoolchildren, professionals, elected officials and
technical services of local authorities the village of argiusta organised a heritage day and ced corsica
had a european information stand 1) Objectives of the event: to raise awareness of the ed network
and europe 2) Specific Commission priorities: networking 3) Target audience: general
public/schoolchildren/local elected representatives 4) Speaker(s): CED 5) Venue : argiusta 6) Media, if
applicable : None 7) Promotion of the event (specify distribution channels) : - Post on various social
networks and website

From date: 14/09/2023

To date: 14/09/2023

Number of people reached: 80

Type: In-person

Event ownership: Attending third party event
ACP DATA

Title: heritage day argiusta morrucci village

Topic: The CED Corse will continue to conduct events for the benefit of citizens on the Corsican territory. The target audiences are young people,

schoolchildren, professionals, elected officials and technical services of local authorities
From date: 01/08/2023

To date: 28/08/2023



Number of people reached: 11 to 50
Type: N/A

Event ownership: N/A

TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: CED Corsica is in its first year of existence. the value depends on the community of
Corsica. relations with the media are managed by the institutional communications department of the
Corsican community. ced also takes advantage of each event organized by the institution and
publicized to publicize the europe direct center and its missions so that journalists show a more
particular interest.

TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? world skill ceremony for the corsican candidates we spoke with them about
their vision of europe before participating to this competition. 1) Objectives of the event : As part of
the European Year of Skills, support for a team of young Corsicans in their participation in the national
Worlskills competition, each of whom represented a trade in short supply. 2) Specific Commission
priority(s): Short-staffed occupations, encouraging the lifelong development of skills. 3) Target
audience: Apprentice training centres, Chamber of Trades and Crafts. 4) Speaker(s): Events team 5)
Venue : Ajaccio 6) Media, if applicable: article Corse NetIinfos 7) Promotion of the event (give details
of distribution channels): - Post on various social networks and website

TASK 4 - THE EU IN SCHOOLS

Plan to reach out to the schools: TITLE: Erasmus exchanges : Sense of belonging to Europe" workshops
Type of event (face-to-face, hybrid or virtual) : Organisation, co-organisation or participation: ED co-
organisation Number of people reached: 35 (schoolchildren from Corsica and the Basque Country)
Description : 1) Objectives of the event: promotion of international mobility 2) Specific priority(s) of
the Commission: young people and their sense of belonging to Europe 3) Target audience: secondary
school pupils 4) Speaker(s): ED animation team 5) Venue : Porto-Vecchio 6) Media, if applicable: no 7)
Promotion of the event (give details of distribution channels) : Posts on the various social networks
and website Task 5: Territorial cooperation

From date: 19/09/2023
To date: 19/09/2023
ACP DATA

Plan to reach out to the schools: 1- School and edutainment interventions: The Collectivité de Corse, as the managing body for all of Corsica's
secondary schools, is fully capable of mobilising secondary schools, particularly for events aimed at school children. In this respect, thanks to the
partnership between the academic delegate for European and international relations and cooperation (DAREIC) of the Academy of Corsica, the Europe
Direct Corsica Centre will continue its interventions in schools. With, in a continuous way, the section labelled School ambassador of the European
Parliament of the vocational school of Finosellu (Aiacciu), but also with the other schools of vocational and general education of Corsica, the CED will
deploy exposures, will place at the disposal of the official teaching material of the EU, and will also animate ludo-pedagogical interventions. The aim
is to accompany the pupils in the construction of arguments for the defence of European social issues, and in general, to reinforce their feeling of

belonging to the European Union.

Plan to reach out to the schools: CED stand in the university hall to promote mobility Type of event :
face-to-face Organisation, co-organisation or participation: ED co-organisation with university of
Corsica Number of people reached: 200 students and teachers Description : 1) Objectives of the event:
promotion of international mobility 2) Specific priority(s) of the Commission: young people and their



sense of belonging to Europe 3) Target audience: students 4) Speaker(s): ED animation team 5) Venue
: Corte 6) Media, if applicable: no 7) Promotion of the event (give details of distribution channels) : in
the university hall

From date: 24/09/2023
To date: 24/09/2023
ACP DATA

Plan to reach out to the schools: 4- Partnership with the University of Corsica, high level interventions on the functioning of the European Union as
well as its participation in Erasmus days: The CED Corsica has also established a partnership with the University of Corsica in order to accompany the
students in their mobility process. The CED thus plans for the students high level interventions on the functioning of the European Union as well as its
participation in the Erasmus days. The aim is to accompany students in the construction of arguments for the defence of European social issues, and

in a general way, to reinforce their feeling of belonging to the European Union

Plan to reach out to the schools: heritage day school workshops with 50 children aged 12 and over
argiusta morrucci village

From date: 15/09/2023
To date: 15/09/2023

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? Cooperation with the territorial pole "I'Europe des communes".
CED and a member of the Assembly of Corsica's European Affairs Committee took part in a seminar on
the workings and actions of the EU. participation to a BELC seminar in Brussells with a member of the
assembly of Corsica and also member of the european affairs committee

October 2023
TAKS 1 - INFORMATION AND ENGAGEMENT WITH CITIZENS

Title: CONFERENCE ON ORIENTATION AND PROFESSIONAL TRAINING

Topic: Intervention of european expert from european commission M Jiry PLECITY 1) Objectives of the
event : To give a European dimension to vocational training as part of the European Year of Skills. 2)
Specific priority(s) of the Commission: Skills development for the future of work. 3) Target groups:
DREETS, Collectivité de Corse, Rectorat, Lycées et colleges, CFA 4) Speaker(s): Rapporteurs DG
Employment 5) Venue : Ajaccio 6) Media, if applicable: CorseNetiInfos article 7) Promotion of the event
(give details of distribution channels) : - Post on various social networks and website

From date: 02/10/2023

To date: 02/10/2023

Number of people reached: 100

Type: In-person

Event ownership: Event co-organised

ACP DATA

Title: CONFERENCE ON ORIENTATION AND PROFESSIONAL TRAINING

Topic: 2023, European Year of Skills : The CED Corsica is committed to promoting the skills of young people and workers on the island. Through a
European skills and mobility fair, scheduled for May 2023 during the Pretty Month of Europe, the CED will host conferences and workshops to present

the European skills strategy for sustainable competitiveness, social equity and resilience. The idea is to involve island businesses in the regional training



programme in order to adapt the lifelong learning cycle to the needs of the territory. In conjunction with the Corsican Collectivity's department in
charge of lifelong learning and the department in charge of professional orientation, CED Corsica will support the regional professional training

programme and Corsica Orientazione, co-financed by the European Social Fund +.
From date: 11/05/2023

To date: 11/05/2023

Number of people reached: 51 to 100

Type: N/A

Event ownership: N/A

Title: 1st meeting of the “E Spartere” cycle

Topic: Description : 1) Objectives of the event: development of territorial cooperation between
European stakeholders in Corsica.The usual European networks are not present in Corsica. To remedy
this situation and with the aim of developing a network of European-related networks on the island,
the Centre EUROPE DIRECT is taking part in the spartere cycle of regular meetings which fulfils this
objective. During the "e Spartere" meeting we gave a presentation of the ED network and the activities
carried out to motivate the participants to collaborate with the centre, particularly with the neo-voting
objectives for 2024. 2) Specific priority(s) of the Commission: territorial cooperation / mobility /
information 3) Target audience: institutions / teachers / students 4) Speaker(s): mobility stakeholders
5) Venue: University of Corsica 6) Media, if applicable: no 7) Promotion of the event (give details of
distribution channels)

From date: 12/10/2023

To date: 12/10/2023

Number of people reached: 80
Type: In-person

Event ownership: Event co-organised
TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: In order to develop relations with the media, Ed corsica sent an email to the local visual,
radio, and press press with the various explanatory documents of the ED network

Description: ced corsica is in its first year of existence. ced depends on the collectivité de Corse.
relations with the media are managed by the institutional communication departement of the
Collectivité de Corse. so instead of contacting the media, in regard of the context the ced takes
advantage of every event organised by the institution which is covered by the media to publicise the
centre europe direct and its missions so that journalists show a more particular interest. during the
skills exhibition for example

TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? the visit by the EU's DG Employment provided an opportunity to exchange
views with the public as for the moment, our social networks have few followers. we have no particular
comments. the Corsican territory has particular political preoccupations which, for the moment, leave
little room for Europe. the CED corsica will plan, with colleagues from the FESI managing authority, a
tour of the island territory.



TASK 4 - THE EU IN SCHOOLS

Plan to reach out to the schools: TITLE: ERASMUS DAYS Professional High School Type of event
(intervention, exhibition, parliamentary simulation, etc.): quiz game + debate + stand Type of
establishment : Technical College Public target High school students + several 2nd year classes Number
of people affected: 60 Discussed subjects Deepen the knowledge of EU schoolchildren through the
educational material made available Erasmus Mobility Promotion of Europe among teachers

From date: 13/10/2023
To date: 13/10/2023
ACP DATA

Plan to reach out to the schools: 1- School and edutainment interventions : The Collectivité de Corse, as the managing body for all of Corsica's
secondary schools, is fully capable of mobilising secondary schools, particularly for events aimed at school children. In this respect, thanks to the
partnership between the academic delegate for European and international relations and cooperation (DAREIC) of the Academy of Corsica, the Europe
Direct Corsica Centre will continue its interventions in schools. With, in a continuous way, the section labelled School ambassador of the European
Parliament of the vocational school of Finosellu (Aiacciu), but also with the other schools of vocational and general education of Corsica, the CED will
deploy exposures, will place at the disposal of the official teaching material of the EU, and will also animate ludo-pedagogical interventions. The aim
is to accompany the pupils in the construction of arguments for the defence of European social issues, and in general, to reinforce their feeling of

belonging to the European Union.

Plan to reach out to the schools: 2- The CED will set up exhibitions and make educational material
available: The Collectivité de Corse, as the managing body of all the secondary schools in Corsica, is
fully capable of mobilising secondary schools, particularly for events aimed at schoolchildren. In this
respect, thanks to the partnership between the academic delegate for European and international
relations and cooperation (DAREIC) of the Academy of Corsica, the Europe Direct Corsica Centre will
continue its interventions in schools. With, in a continuous way, the section labelled School
ambassador of the European Parliament of the vocational school of Finosellu (Aiacciu), but also with
the other schools of vocational and general education of Corsica, the CED will deploy exposures, will
place at the disposal of the official teaching material of the EU, and will also animate ludo-pedagogical
interventions. The aim is to accompany the pupils in the construction of arguments for the defence of
European social issues, and in general, to reinforce their feeling of belonging to the European Union.

From date: 01/10/2023
To date: 31/10/2023
ACP DATA

Plan to reach out to the schools: 2- The CED will set up exhibitions and make educational material available: The Collectivité de Corse, as the managing
body of all the secondary schools in Corsica, is fully capable of mobilising secondary schools, particularly for events aimed at schoolchildren. In this
respect, thanks to the partnership between the academic delegate for European and international relations and cooperation (DAREIC) of the Academy
of Corsica, the Europe Direct Corsica Centre will continue its interventions in schools. With, in a continuous way, the section labelled School
ambassador of the European Parliament of the vocational school of Finosellu (Aiacciu), but also with the other schools of vocational and general
education of Corsica, the CED will deploy exposures, will place at the disposal of the official teaching material of the EU, and will also animate ludo-
pedagogical interventions. The aim is to accompany the pupils in the construction of arguments for the defence of European social issues, and in

general, to reinforce their feeling of belonging to the European Union.

Plan to reach out to the schools: Visit of a young person looking for European volunteering.
From date: 09/10/2023
To date: 09/10/2023

ACP DATA



Plan to reach out to the schools: 3- Permanences in its premises to physically welcome school children : The EDC will continue to hold meetings in its
premises to welcome school children, either individually or in groups. The aim is to accompany the pupils in the construction of arguments for the

defense of European subjects of society, and in a general way, to reinforce their feeling of belonging to the European Union.

Plan to reach out to the schools: 4- Partnership with the University of Corsica, high level interventions
on the functioning of the European Union as well as its participation in Erasmus days: TITLE: ERASMUS
DAYS UNIVERSITY OF CORSICA Type of event (speech, exhibition, parliamentary simulation, etc) : quiz
+debate + stand Type of institution : University of Corsica Target audience Corsican + Erasmus students
Number of people reached : 70 Topics covered Deepening the knowledge of schoolchildren about the
EU through the teaching materials made available Erasmus Mobility Promoting Europe to teachers The
CED Corsica has also established a partnership with the University of Corsica in order to accompany
the students in their mobility process. The CED thus plans for the students high level interventions on
the functioning of the European Union as well as its participation in the Erasmus days. The aim is to
accompany students in the construction of arguments for the defence of European social issues, and
in a general way, to reinforce their feeling of belonging to the European Union.

From date: 17/10/2023
To date: 17/10/2023
ACP DATA

Plan to reach out to the schools: 4- Partnership with the University of Corsica, high level interventions on the functioning of the European Union as
well as its participation in Erasmus days: The CED Corsica has also established a partnership with the University of Corsica in order to accompany the
students in their mobility process. The CED thus plans for the students high level interventions on the functioning of the European Union as well as its
participation in the Erasmus days. The aim is to accompany students in the construction of arguments for the defence of European social issues, and

in a general way, to reinforce their feeling of belonging to the European Union.

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? as part of the organization of a group of European actors in
Corsica, the CED participates in the meetings of the University of Spartanburg as a speaker in the
conference cycle

November 2023
TAKS 1 - INFORMATION AND ENGAGEMENT WITH CITIZENS

Title: PROFESSIONAL ORIENTATION NIGHT

Topic: 1) Objectives of the event : To help students and young people better understand their career
and educational guidance options as part of the European Year of Skills. 2) The Commission's specific
priority(ies): A sense of belonging to Europe, jobs in short supply, encouraging the lifelong
development of skills. 3) Target audience: Youth (14-15 years old) 4) Speaker(s): Animation team 5)
Venue : Ajaccio and Bastia 6) Media, if applicable : 7) Promotion of the event (give details of
distribution channels): -Corsican Chamber of Commerce and Industry

From date: 30/11/2023

To date: 30/11/2023

Number of people reached: 80
Type: In-person

Event ownership: Event co-organised

ACP DATA



Title: PROFESSIONAL ORIENTATION NIGHT

Topic: The CED Corse will continue to conduct events for the benefit of citizens on the Corsican territory. The target audiences are young people,

schoolchildren, professionals, elected officials and technical services of local authorities
From date: 06/11/2023

To date: 27/11/2023

Number of people reached: 11 to 50

Type: N/A

Event ownership: N/A

TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: the night of orientation of the chamber of industry is the ideal moment for the ced Corsica
to talk about europe in front of local media. as ced corsica is in its first year of existence. ced depends
on the collectivité de Corse. relations with the media are managed by the directionb de la
communication institutionnelle de la collectivité de Corse. ced also takes advantage of every event
organised by the institution which is covered by the media to publicise the centre europe direct and
its missions so that journalists show a more particular interest.

TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? during the orientation night the CED Corsica has been abble to exchanges
with local public about the sense of belonging to Europe, jobs in short supply, encouraging the lifelong
development of skills.

TASK 4 - THE EU IN SCHOOLS

Plan to reach out to the schools: 2- The CED will set up exhibitions and make educational material
available: The Collectivité de Corse, as the managing body of all the secondary schools in Corsica, is
fully capable of mobilising secondary schools, particularly for events aimed at schoolchildren. In this
respect, thanks to the partnership between the academic delegate for European and international
relations and cooperation (DAREIC) of the Academy of Corsica, the Europe Direct Corsica Centre will
continue its interventions in schools. With, in a continuous way, the section labelled School
ambassador of the European Parliament of the vocational school of Finosellu (Aiacciu), but also with
the other schools of vocational and general education of Corsica, the CED will deploy exposures, will
place at the disposal of the official teaching material of the EU, and will also animate ludo-pedagogical
interventions. The aim is to accompany the pupils in the construction of arguments for the defence of
European social issues, and in general, to reinforce their feeling of belonging to the European Union.

From date: 30/11/2023
To date: 30/11/2023
ACP DATA

Plan to reach out to the schools: 2- The CED will set up exhibitions and make educational material available: The Collectivité de Corse, as the managing
body of all the secondary schools in Corsica, is fully capable of mobilising secondary schools, particularly for events aimed at schoolchildren. In this
respect, thanks to the partnership between the academic delegate for European and international relations and cooperation (DAREIC) of the Academy
of Corsica, the Europe Direct Corsica Centre will continue its interventions in schools. With, in a continuous way, the section labelled School
ambassador of the European Parliament of the vocational school of Finosellu (Aiacciu), but also with the other schools of vocational and general
education of Corsica, the CED will deploy exposures, will place at the disposal of the official teaching material of the EU, and will also animate ludo-
pedagogical interventions. The aim is to accompany the pupils in the construction of arguments for the defence of European social issues, and in

general, to reinforce their feeling of belonging to the European Union.



TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? TITLE: ERASMUS + ESS SUPPORT AND ED SEVILLE MEETING Type
of event (face-to-face, hybrid or virtual) : Face-to-face Organisation, co-organisation or participation :
Erasmus + ESS Corse Number of people reached: 80 Description : 1) Objectives of the event: exchange
of good practices (methanisation of citrus fruit residues) between institutions and associations within
the framework of the social and solidarity economy between Corsica and Spain. 2) Specific priority(ies)
of the Commission: local opinion leaders/Erasmus/European Green Pact/sustainable development 3)
Target audience: Erasmus + SSE/ local councillors from Corsica and Spain 4) Speaker(s): ED 5) Venue:
Seville 6) Media, if applicable: no 7) Promotion of the event (give details of distribution channels) :

December 2023
TAKS 1 - INFORMATION AND ENGAGEMENT WITH CITIZENS

Title: Civic and citizenship training: Europe

Topic: Workshop offered by the CED to enrich the knowledge of civic service participants about
Europe. 1) The objectives of the event: Acquire in-depth knowledge of the institutions, decision-
making bodies and policies of the European Union. Understand the functioning of the different
European institutions and their roles in decision-making. 2) Specific priority(s) of the Commission: Raise
participants' awareness of the economic, social, environmental and political issues facing
Europe/European elections 3) Target audience: adult citizens; network development in preparation for
Kickoff meetings. 3) Speaker(s): Animation team 4) Location of the event: Bastia 5) Media, if applicable:
6) Promotion of the event (detail the distribution channels): - Post on different social networks.

From date: 15/12/2023

To date: 15/12/2023

Number of people reached: 20
Type: In-person

Event ownership: Own event
ACP DATA

Title: Civic and citizenship training: Europe

Topic: The CED Corse will continue to conduct events for the benefit of citizens on the Corsican territory. The target audiences are young people,

schoolchildren, professionals, elected officials and technical services of local authorities
From date: 04/12/2023

To date: 18/12/2023

Number of people reached: 11 to 50

Type: N/A

Event ownership: N/A

Title: Corsican delegation in the city of seville Erasmus + circular economy

Topic: Description: 1) The international relations department of the Corsican local authority is
organising a trip around the social and solidarity economy with the Erasmus + programme. The
manager is helping this delegation in Seville with the organisation of the programme and the
interpreting. 2) Specific priority(ies) of the Commission: ED network/ Sense of belonging to Europe and



European elections networking 3) Target audience: adults/businesses 3) Speaker(s): E COULON new
manager 4) Venue: Seville Spain

From date: 11/12/2023

To date: 17/12/2023

Number of people reached: 30
Type: Hybrid

Event ownership: Attending third party event

Title: salon Impresa CCl de Corse

Topic: Description: 1) the cci of corsica is organising a trade fair dedicated to companies. net working
2) Specific priority(s) of the Commission: Sense of belonging to Europe and European elections
networking 3) Target audience: adults/businesses 3) Speaker(s): Animation team 4) Venue : Ajaccio 5)
Media, if applicable :RCF

From date: 07/12/2023

To date: 07/12/2023

Number of people reached: 40
Type: In-person

Event ownership: Attending third party event

TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: During the CCl's "nuit de I'orientation" event, the event team spoke at length with Isabelle
DON IGNAZI, a journalist with RCFM radio Corse. We informed her of the arrival of the European
Commission's communication team at the beginning of 2024.

TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? we took part in a google training course during the CCl de Corse's impresa
trade fair to better understand how to fulfil our objective. we're looking to develop our RS to be able
to collect comments. corsican citizens comment very little.

TASK 4 - THE EU IN SCHOOLS

Plan to reach out to the schools: Following the orientation nights, several high school students came
to see the CED.

From date: 03/12/2023
To date: 07/12/2023
ACP DATA

Plan to reach out to the schools: 3- Permanences in its premises to physically welcome school children: The EDC will continue to hold meetings in its
premises to welcome school children, either individually or in groups. The aim is to accompany the pupils in the construction of arguments for the

defense of European subjects of society, and in a general way, to reinforce their feeling of belonging to the European Union.




Plan to reach out to the schools: regular contact with the international relations department of the
university of corsica to look for erasmus students and language students and plan for 2024. suggestion
for the creation of a european documentation centre within the university

From date: 01/12/2023
To date: 20/12/2023
ACP DATA

Plan to reach out to the schools: 4- Partnership with the University of Corsica, high level interventions on the functioning of the European Union as
well as its participation in Erasmus days: The CED Corsica has also established a partnership with the University of Corsica in order to accompany the
students in their mobility process. The CED thus plans for the students high level interventions on the functioning of the European Union as well as its
participation in the Erasmus days. The aim is to accompany students in the construction of arguments for the defence of European social issues, and

in a general way, to reinforce their feeling of belonging to the European Union.

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? Following the change of manager and the Tours Congress, the ED
informed the hierarchy of the host structure of the expectations of the ED network. The General
Director in charge of European affairs was able to discuss with Isabelle Coustet during a
videoconference. The Corsican Community is committed to supporting ED Corsica in its missions.

2023
NewsLetters

Short description: A department of the European Affairs Directorate of the Cullettivita di Corsica in
Brussels keeps the Cullettivita di Corsica and its partners informed about the activities of the European
institutions. It publishes a monthly newsletter, Nutizie di I'Auropa/Les Echos d'Europe. This newsletter
processes, analyses and disseminates the latest information on European news, calls for proposals,
public consultations and the European agenda. This newsletter is sent to the 5,000 employees of the
Collectivité de Corse.

Number of issues per year: 12

Total number of people reached per year: 60000
Social Medias

Type: Facebook

Short description: https://www.facebook.com/people/LEuropa-in-Corsica/100081940557824/ This
Facebook account is shared with the European and International Affairs Department of the Collectivité
de Corse. The posts with the green dots concern the EUROPE DIRECT centre

Number of followers at the beginning of the year: 470
Number of followers at the end of the year: 527

Total number of posts: 50

Type: Twitter
Short description: https://twitter.com/i/flow/login?redirect_after_login=%2Feurope_corse
Number of followers at the beginning of the year: 280

Number of followers at the end of the year: 400



Total number of posts: 50

Type: Twitter

Short description: This account is shared with the European and International Affairs Department of
the Collectivité de Corse. The posts with the green dots concern the EUROPE DIRECT centre.

Number of followers at the beginning of the year: 280
Number of followers at the end of the year: 400

Total number of posts: 50

Type: Instagram

Short description: https://www.instagram.com/europa_in_corsica_/ This account is shared with the
European and International Affairs Department of the Collectivité de Corse. The posts with the green
dots concern the EUROPE DIRECT centre.

Number of followers at the beginning of the year: 500
Number of followers at the end of the year: 990

Total number of posts: 50
Website/Webpage

Short description and link: https://www.europa.corsica/europe-direct/ This site promotes the
Network's EUROPE DIRECT centre and its news and activities. it also provides links to register for events

Number of visitors at the beginning of the year: 1603
Number of visitors at the end of the year: 2112



2024 Monthly Reports
https://www.europa.corsica/europe-direct/leurope-pres-de-chez-vous/
EUROPE DIRECT Corsica

EUROPE DIRECT Manager: Emmanuelle Coulon

January 2024
TAKS 1 - INFORMATION AND ENGAGEMENT WITH CITIZENS
Title: Action 4 RDV/EUROPEAN CAFE

Topic: The inauguration of the first European café at ED Corsica was marked by an exhibition of the
institutions of the European Union, highlighting how they operate and the decision-making process.
This was followed by discussions on the forthcoming European elections, providing a forum for
exchange and reflection on the issues ahead. Description: 1. objectives of the event: Campaign to
mobilise citizens to understand how the European Parliament works and to take part in the elections.
2. Specific priority(s) of the Commission: Understanding the institutions and informing the general
public about the European elections. 3. Target public: 18 years and over 4. Speaker(s) : EUROPE
DIRECT Corsica 5. Venue : Ajaccio 6. Media, if applicable : No media coverage 7. Promotion of the
event : No promotion

From date: 14/01/2024

To date: 14/01/2024

Number of people reached: 4

Type: In-person

Event ownership: Own event

ACP DATA

Title: Action 4 RDV/EUROPEAN CAFE

Topic: 1) The objectives of the event: Role, operation and communication of EU actions in the region.
Exchanges around a theme and around an exhibition. 2) Specific priority(s) of the Commission: To
help citizens understand the role and workings of the EU. 3) Target audience: All 4) Speaker(s): ED
Corsica 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give details of
distribution channels) : - All networks

From date: 14/01/2024

To date: 31/01/2024

Number of people reached: 1 to 10
Type: Hybrid

Event ownership: Own event



TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS
Description: in the absence of media interest post on social networks to promote the EDC and the EU
TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? To monitor local concerns and perceptions about the EU, including distorted
or inaccurate information, ED corsica organised workshops and a European café where citizens could
voice their concerns and ask questions. These events enabled misunderstandings to be addressed
directly and accurate information to be provided.

TASK 4 - THE EU IN SCHOOLS

Plan to reach out to the schools: Action 3 /PROMOTION OF EU OFFICIAL LEARNING MATERIALS/
EXPOSITION CDI LP FINOSELLO « LE PARLEMENT EUROPEEN » Provision of an exhibition on the
‘European Parliament’ in the CDI of a secondary school in the run-up to the European elections in
June 2024. The pupils showed great interest, emphasising how much it enriched their understanding
of the European institutions. The exhibition not only aroused curiosity, but also encouraged
constructive dialogue on the importance of citizen participation and the crucial role of the European
Parliament. Type of event (intervention, exhibition, parliamentary simulation, etc) : School workshops
Type of school: Collége or lycée Target audience Secondary school pupils Number of people reached:
30 x workshop Themes covered Deepen schoolchildren's knowledge of the EU through the teaching
materials made available.

From date: 15/01/2024
To date: 13/06/2024
ACP DATA

Plan to reach out to the schools: Action 3 /PROMOTION OF EU OFFICIAL LEARNING MATERIALS Type
of event (intervention, exhibition, parliamentary simulation, etc) : School workshops Type of school:

College or lycée Target audience Secondary school pupils Number of people reached: 30 x workshop
Themes covered Deepen schoolchildren's knowledge of the EU through the teaching materials made
available.

Plan to reach out to the schools: Title Interactive workshop ‘European Elections 2024/LP FINO Type
of event (face-to-face, hybrid or virtual) : Face-to-face Organisation, co-organisation or participation :
EUROPE DIRECT Corsica European workshops on the European elections were organised, involving
the 2nd, 1st and Terminale classes in interactive activities. These workshops provided an opportunity
for discussion and reflection on the feeling of belonging to Europe and the challenges ahead. Number
of people reached: 25 Description: 1. objectives of the event: Campaign to mobilise citizens to
understand how the European Parliament works and to take part in the elections. 2. Specific
priority(s) of the Commission: Communication campaign for the European elections. 3. Target
audience: 18 years and over 4. Speaker(s) : EUROPE DIRECT Corsica 5. Venue : Ajaccio 6. Media, if
applicable : No media coverage 7. Promotion of the event : No promotion

From date: 23/01/2024
To date: 23/01/2024

ACP DATA



Plan to reach out to the schools: Action 3 / PROMOTION OF EU OFFICIAL LEARNING MATERIALS Type
of event (intervention, exhibition, parliamentary simulation, etc) : School workshops Type of school:
College or lycée Target audience Secondary school pupils Number of people reached: 30 x workshop
Themes covered Deepen schoolchildren's knowledge of the EU through the teaching materials made
available.

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? Before EU elections the ED is collaborating with the actual loacl
PM M Francois ALFONSI s team in order to get a better understanding of the local situation

February 2024
TAKS 1 - INFORMATION AND ENGAGEMENT WITH CITIZENS
Title: Action 1 EU2024 Elections promotional campaign/ kick off citoyens

Topic: Title : ACTION 1 / EE 2024 PROMOTIONAL CAMPAIGN Information session ‘EE24 promotion
campaign’ brought together students from the University of Corsica and local opinion multipliers.
During this meeting, the delegation introduced the EUROPE DIRECT network, highlighting the crucial
role of the European institutions, with a particular focus on the elections scheduled for June 2024. In
addition, the ensemble.eu platform was presented as an essential tool for encouraging citizen
participation and commitment to the European Union." Type of event (face-to-face, hybrid or virtual)
: Face-to-face Organisation, co-organisation or participation: Co-organisation of the Marseille branch
of the European Parliament Number of people reached: 150 Description: 1. objectives of the event:
Campaign to mobilise citizens to participate in the elections on a massive scale. 2. Specific priority(s)
of the Commission: Communication campaign for the European elections. 3. Target audience: 18
years and over, civil society representatives. 4. Speaker(s): EWC team + European Parliament +
European Commission 5. Venue : Corsica 6. Media, if applicable : No media coverage 7/Promotion of
the event (give details of distribution channels) Direct networking

From date: 12/02/2024

To date: 14/02/2024

Number of people reached: 80

Type: In-person

Event ownership: Own event

ACP DATA

Title: Action 1 EU2024 Elections promotional campaign/ kick off citoyens

Topic: 1. Objectives of the event: Campaign to mobilise citizens to take part in the elections. 2.
Specific priority(s) of the Commission: Communication campaign for the European elections. 3. Target
audience: 18 years and over, civil society representatives. 4. Speaker(s): EWC team + European
Parliament + European Commission 5. Venue : Corsica 6. Media, if applicable : No media coverage
7/Promotion of the event (give details of distribution channels) Direct netw Translated with
DeeplL.com (free version)

From date: 01/02/2024

To date: 29/02/2024



Number of people reached: 201 to 500
Type: In-person

Event ownership: Event co-organised

Title: Action 3 BUILDING EUROPE WITH LOCAL ELECTED REPRESENTATIVES/"Chambre des territoires"

Topic: The presentation by the Building Europe with Locally Elected Officials (BELC) network to the
Chamber of Territories, where local elected officials have a seat, led to an agreement on potential
support for the ‘Europe in the Territories’ project by the European Commission's Europe of the
Municipalities and Regions Pole, represented by its Marseille office. Description: 1/Objectives of the
event: To set up a European network of local elected representatives in order to communicate on
European Union issues. 2/Specific priority(s) of the Commission: To strengthen and encourage debate
on the issues and future of Europe. Support the creation of a European public sphere. 3/Target
public: Local elected representatives 4/Speaker(s) : CED/Territorial pole 5/Event venue : Corsica
6/0Media, if applicable: yes 7/Promotion of the event (give details of distribution channels) : -
Chambre des territoires

From date: 12/02/2024

To date: 12/02/2024

Number of people reached: 50

Type: In-person

Event ownership: Attending third party event

ACP DATA

Title: Action 3 BUILDING EUROPE WITH LOCAL ELECTED REPRESENTATIVES/"Chambre des territoires"

Topic: Description: 1/Objectives of the event: To set up a European network of local elected
representatives in order to communicate on European Union issues. 2/Specific priority(s) of the
Commission: To strengthen and encourage debate on the issues and future of Europe. Support the
creation of a European public sphere. 3/Target public: Local elected representatives 4/Speaker(s) :
CED/Territorial pole 5/Event venue : Corsica 6/0Media, if applicable: yes 7/Promotion of the event
(give details of distribution channels) : -Chambre des territoires

From date: 12/02/2024

To date: 12/02/2024

Number of people reached: 101 to 200

Type: In-person

Event ownership: Attending third party event

TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: To mark the launch of the campaign to promote the European elections, the European
institutions were present. A meeting with the island's local press to officially announce the campaign.



The aim of this initiative is to raise awareness and mobilise citizens around this crucial democratic
event.

TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? To monitor local concerns and perceptions about the EU, including distorted
or inaccurate information, ED corsica organised workshops and a European café where citizens could
voice their concerns and ask questions. These events enabled misunderstandings to be addressed
directly and accurate information to be provided.

TASK 4 - THE EU IN SCHOOLS

Plan to reach out to the schools: Action 3/ PROMOTION OF EU OFFICIAL LEARNING MATERIALS
Workshops in conjunction with the Corsican local authority's youth department for 20 Corsican and
Spanish pupils as part of the ERASMUS programme. Type of event (speech, exhibition, parliamentary
simulation, etc) : School workshops Type of school: Collége or lycée Target audience: secondary
school pupils Number of people reached: 30 x workshop Topics covered Extend pupils' knowledge of
the EU using the teaching materials provided.

From date: 15/02/2024
To date: 15/02/2024
ACP DATA

Plan to reach out to the schools: Action 3/ PROMOTION OF EU OFFICIAL LEARNING MATERIALS Type
of event (intervention, exhibition, parliamentary simulation, etc) : School workshops Type of school:

College or lycée Target audience Secondary school pupils Number of people reached: 30 x workshop
Themes covered Deepen schoolchildren's knowledge of the EU through the teaching materials made
available.

Plan to reach out to the schools: Action 6 / Green Event (Nature Clean Up) As part of the Green Pact,
organisation of a Green Event (Nature Clean Up) with students from the European Parliament's
Ambassador School. The initiative, which focused on removing witches' claws, took place on the
NATURA 2000 site. 1/Objectives of the event: raising awareness and respect for nature
2/Commission's specific priority(s): Promote understanding of the European Green Pact policy
3/Target audience: schoolchildren and teachers 4/Presenter(s) : ED Corse / rectorat 5/Place of event:
Corsica 6/Media, if applicable: yes 7/Promotion of the event (specify distribution channels) : Social
networks/ Website

From date: 26/02/2024
To date: 26/02/2024
ACP DATA

Plan to reach out to the schools: Action 6 / Green event (nature clean up ) 1/Objectives of the event:
to raise awareness of and respect for nature 2/Commission's specific priority(s): Promote
understanding of the European Green Pact policy 3/Target audience: schoolchildren and teachers
4/Presenter(s) : ED Corsica / rectorat 5/Place of event: Corsica 6/Media, if applicable: yes
7/Promotion of the event (give details of distribution channels) : Social networks/ Website

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS



Any promoting regional networks ? For the kick-off meetings ED corsica worked : -With local
business networks and associations to identify opinion leaders, -with the University of Corsica and its
professors to capture neon voters

March 2024
TAKS 1 - INFORMATION AND ENGAGEMENT WITH CITIZENS
Title: Action 4 European rdv /" Meet the ED"

Topic: ED corsica is organising a ‘1 hour to understand Europe’ session. The aim of this initiative is to
give participants an in-depth understanding of Europe. Open discussions where everyone can
contribute to deepening their knowledge of European issues. 1) The objectives of the event: Role,
operation and communication of EU actions in the region. Exchanges around a theme and around an
exhibition. 2) Specific priority(s) of the Commission: To help citizens understand the role and workings
of the EU. 3) Target audience: All 4) Speaker(s): ED Corsica 5) Venue: Corsica 6) Media, if applicable:
yes 7) Promotion of the event (give details of distribution channels) : - All networks

From date: 24/03/2024

To date: 29/03/2024

Number of people reached: 4

Type: In-person

Event ownership: Own event

ACP DATA

Title: Action 4 European rdv /" Meet the ED"

Topic: 1) The objectives of the event: Role, operation and communication of EU actions in the region.
Exchanges around a theme and around an exhibition. 2) Specific priority(s) of the Commission: To
help citizens understand the role and workings of the EU. 3) Target audience: All 4) Speaker(s): ED
Corsica 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give details of
distribution channels) : - All networks Translated with DeepL.com (free version)

From date: 24/03/2024

To date: 29/03/2024

Number of people reached: 1 to 10

Type: Hybrid

Event ownership: Own event

TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: in the absence of media interest post on social networks to promote the EDC and the EU
TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? To monitor local concerns and perceptions about the EU, including distorted
or inaccurate information, ED corsica organised workshops and a European café where citizens could



voice their concerns and ask questions. These events enabled misunderstandings to be addressed
directly and accurate information to be provided.

TASK 4 - THE EU IN SCHOOLS

Plan to reach out to the schools: Action 3 /PROMOTION OF EU OFFICIAL LEARNING MATERIALS/
GIPACOR ERASMUS + ‘Heathly food for smart people’ in Corsica Collaboration with GIPACOR
Académie de Corse of the Rectorat de Corse. European citizenship workshop in English with 35
people from Bulgaria, Spain and Turkey. Type of event (intervention, exhibition, parliamentary
simulation, etc.): Intervention Type of school: lycée Target audience: secondary school pupils Number
of people reached: 35 Topics covered Ice-breaker workshop and quiz on secondary school students'
knowledge of the EU using the teaching materials provided.

From date: 25/03/2024
To date: 25/03/2024
ACP DATA

Plan to reach out to the schools: Action 3 / PROMOTION OF EU OFFICIAL LEARNING MATERIALS Type
of event (intervention, exhibition, parliamentary simulation, etc) : School workshops Type of school:
College or lycée Target audience Secondary school pupils Number of people reached: 30 x workshop
Themes covered Deepen schoolchildren's knowledge of the EU through the teaching materials made
available.

Plan to reach out to the schools: Action 3 /PROMOTION OF EU OFFICIAL LEARNING MATERIALS/
"Before Erasmus experience" Two groups of students from a vocational high school in Bastia went on
an Erasmus work placement in Barcelona and Malta for four weeks. At the same time, the Centre
Europe organised a workshop on European citizenship, highlighting the opportunities that Europe
offers young people. These initiatives aim to enrich their professional training and strengthen their
commitment as European citizens. Type of event (speech, exhibition, parliamentary simulation, etc.) :
School workshops Type of school: lycée Target audience: secondary school pupils Number of people
reached: 25 Topics covered Deepen pupils' knowledge of the EU using the teaching materials
provided.

From date: 14/03/2024
To date: 14/03/2024
ACP DATA

Plan to reach out to the schools: Action 3 /PROMOTION OF EU OFFICIAL LEARNING MATERIALS Type
of event (intervention, exhibition, parliamentary simulation, etc) : School workshops Type of school:

College or lycée Target audience Secondary school pupils Number of people reached: 30 x workshop
Themes covered Deepen schoolchildren's knowledge of the EU through the teaching materials made
available.

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? the ED continued discussions with local opinion leaders. Contact
with the ED Dublin and ED Seville to organise a quiz on European citizenship for young adults on an
Erasmus placement.



April 2024
TAKS 1 - INFORMATION AND ENGAGEMENT WITH CITIZENS
Title: Action 1 EE24 / Cybersecurity and Artificial Intelligence Day

Topic: ED Corse's stand at the ‘Smart Isula’ event organised by the Collectivité de Corse on
Cybersecurity and Artificial Intelligence. 1. Objectives of the event: Promoting EE24, combating
misinformation and presenting the European Al strategy. Facilitate discussion and reflection on the
implications of Al and digital transformation on the territory, focusing on innovation, regulation and
societal impact. 2. Specific priority(s) of the Commission: Digital transformation and the use of
artificial intelligence on society. 3. Target audience: All audiences 4. Stakeholder(s): ED Corsica +
Digital Department of the Collectvité de Corse 5. Venue of the event : Ajaccio 6. Media, if applicable :
No media coverage 7. Promotion of the event (specify distribution channels) Social networks, -
Internal networks Collectivité de Corse

From date: 23/04/2024

To date: 24/04/2024

Number of people reached: 60

Type: In-person

Event ownership: Event co-organised

ACP DATA

Title: Action 1 EE24 / Cybersecurity and Artificial Intelligence Day

Topic: 1. The objectives of the event: Facilitate discussion and reflection on the implications of Al and
digital transformation on the territory, with an emphasis on innovation, regulation and societal
impact. Promote EE24 2. Specific priority(s) of the Commission: Digital transformation and use of
artificial intelligence on society. 3. Target audience: All audiences 4. Speaker(s): ED Corsica +
Collectvité de Corse + DG Connect of the European Commission + Team Europe 5. Location of the
event: Bastia Haute Corse 6. Media, if applicable: No media coverage 7. Promotion of the event
(detail the distribution channels) Social networks, - Internal networks Collectivity of Corsica

From date: 23/04/2024

To date: 24/04/2024

Number of people reached: 101 to 200
Type: In-person

Event ownership: Event co-organised

Title: Action 1 EE 24 /" student european Coffee"

Topic: Description : Organisation of a European café for students at the Université de Corse Pascal
PAOLI. 1. Objectives of the event: Promotion of EE24, 2. Specific priority(s) of the Commission:
Promotion of EE24 3. Target audience: 1new voters, 18+. 4. Speaker(s) : ED Corsica 5. Venue:



University of Corsica 6. Media, if applicable : No media coverage 7. Promotion of the event (give
details of distribution channels) Social networks,

From date: 12/04/2024

To date: 12/04/2024

Number of people reached: 25

Type: In-person

Event ownership: Own event

ACP DATA

Title: Action 1 EE 24 /" student european Coffee"

Topic: Description : 1. The objectives of the event: EE24 promotion, 2. Specific priority(s) of the
Commission: EE24 Promotion 3. Target audience: 1new voters, 18+ 4. Speaker(s): ED Corsica+ 5.
Location of the event: University of Corsica 6. Media, if applicable: No media coverage 7. Promotion
of the event (detail the distribution channels) Social networks,

From date: 26/04/2024

To date: 28/04/2024

Number of people reached: 11 to 50
Type: In-person

Event ownership: Own event

Title: Action 5 / Presentation event of the 2nd INTERREG MARITTIMO call for projects

Topic: A stand with European documentation, particularly on the 2024 elections. 1) Objectives of the
event : To present the objectives and funding opportunities of the INTERREG MARITTIMO
cooperation programme + a quiz to strengthen cohesion between stakeholders in the region. 2)
Specific priority(ies) of the Commission: to share the notion of belonging to Europe and to strengthen
the spirit of cooperation. 3) Target audience: administrators, elected representatives, managers of
European territorial cooperation projects. 4) Speakers: elected representatives, organisers and
administrators and Team europe 5) Location of the event: Corsica 6) Media, if applicable : TV, press,
radio 6) Promotion of the event (specify distribution channels) : - Post on the various social networks,

From date: 29/04/2024

To date: 29/04/2024

Number of people reached: 70
Type: In-person

Event ownership: Event co-organised
ACP DATA

Title: Action 5 / Presentation event of the 2nd INTERREG MARITTIMO call for projects



Topic: 1) Objectives of the event : To present the objectives and funding opportunities under the
INTERREG MARITTIMO cooperation programme + a quiz to strengthen cohesion between
stakeholders in the region. 2) Specific priority(ies) of the Commission: sharing the notion of belonging
to Europe and strengthening the spirit of cooperation 3) Target audience: administrators, elected
representatives, managers of European territorial cooperation projects 4) Speaker(s): elected
representatives, organisers and administrators 5) Location of the event: Corsica 6) Media, if
applicable : TV, press, radio 6) Promotion of the event (give details of distribution channels) : - Post on
the various social networks, - Assembly of Corsica - Assemblea di a ghjuventu

From date: 01/05/2024

To date: 31/05/2024

Number of people reached: 51 to 100
Type: In-person

Event ownership: Event co-organised

Title: EUROPA EXPERIENCE

Topic: following the kick-off meeting, isabelle coustet invited 26 students from the university of
corsica's associative world to take part in Europa experience in Paris, to talk to students about the eu
on their return. ced selected the students and organized and accompanied the trip. 26 participants
with expected impact on their return to multiply interest in the eu

From date: 26/04/2024

To date: 27/12/2024

Number of people reached: 60

Type: In-person

Event ownership: Attending third party event

TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: The ED continued discussions with the local media. European Parliament Marseille office
interview through ED Corsica

Description: regular post social on networks to promote CED
TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? 26 students from the associative world of the university of corsica took part
in Europa experience in Paris to talk about the eu to students on their return. We organised European
citizenship workshops in schools, universities and local associations to improve understanding of EU
policies and benefits.

TASK 4 - THE EU IN SCHOOLS



Plan to reach out to the schools: Action 4 / PROMOTE EUROPE TO SCHOOL HEADS AND THE
RECTORATE Type of event (speech, exhibition, parliamentary simulation, etc.) : Presentation and quiz
on the ‘Europe at a glance’ exhibition. Presentation of the ‘Youth Ub’ and ‘Learning corner’ tools.
Type of school: Secondary schools Target audience: Secondary school students, teachers, librarians
and headteachers. Number of people reached: 30 Topics European elections, the role of the
European Parliament and the fight against disinformation.

From date: 09/04/2024
To date: 23/05/2024
ACP DATA

Plan to reach out to the schools: Action 4 / PROMOTING EUROPE TO HEADS OF SCHOOLS AND THE
RECTORATE Type of event (speech, exhibition, parliamentary simulation, etc) : Meeting with school
heads and e-mail and telephone contact Type of school: Secondary schools Target audience: Heads of
schools and Rectorat Number of people reached: 50 Topics covered Development of EUROSCOLA
ambassador schools and Europan Youth Event. Fight against misinformation.

Plan to reach out to the schools: Action 3 / PROMOTION OF OFFICIAL EU LEARNING MATERIALS.
/stiletto hight school Workshop on European citizenship Spanish and English classes Discussions with
pupils on the European Union and its values, how it works and the rights of European citizens. Type of
event (speech, exhibition, parliamentary simulation, etc.) : School workshops Type of school:
Secondary school Target audience: Secondary school pupils Number of people reached: 30 Topics
covered Deepen students' knowledge of the EU using the teaching materials provided.

From date: 09/04/2024
To date: 09/04/2024
ACP DATA

Plan to reach out to the schools: Action 3 / PROMOTION OF EU OFFICIAL LEARNING MATERIALS Type
of event (intervention, exhibition, parliamentary simulation, etc) : School workshops Type of school:
Collége or lycée Target audience Secondary school pupils Number of people reached: 30 x workshop
Themes covered Deepen schoolchildren's knowledge of the EU through the teaching materials made
available.

Plan to reach out to the schools: Action 5 / JME / EUROPEAN PARLIAMENT SIMULATION GAME In the
context of the European elections, a simulation aimed at new voters and representatives of the
island's youth to show the role of the European Parliament in building the Europe of tomorrow. Type
of event (intervention, exhibition, parliamentary simulation, etc.): Realistic reproduction of the
workings and decision-making processes of this political institution of the European Union. Type of
institution: University of Corsica Target audience: students, youth representatives from Corsica
Number of people reached: 28 Topics covered Promoting understanding of European politics and
encouraging civic engagement

From date: 26/04/2024

To date: 28/06/2024



ACP DATA

Plan to reach out to the schools: Action 5 / JME / EUROPEAN PARLIAMENT SIMULATION GAME Type
of event (intervention, exhibition, parliamentary simulation, etc) : A realistic reproduction of the
workings and decision-making processes of this political institution of the European Union. This type
of game aims to educate secondary school students about the role of the European Parliament. Type
of school : High schools or students Target audience 16 secondary schools in Corsica 2 students per
school: Number of people reached: 40 participants in the game Topics covered Promote
understanding of European politics and encourage civic engagement Translated with DeeplL.com (free
version)

Plan to reach out to the schools: Action 3 / PROMOTION OF EU OFFICIAL LEARNING MATERIALS
European citizenship 1st year students in collaboration with Italian students from the Liceo Angela
Veronese Montebelluna Objective: to strengthen links between young people in Europe Type of
school: secondary school Target audience: secondary school pupils Number of people reached: 30 x
workshop Topics covered Deepen students' knowledge of the EU using the teaching materials
provided.

From date: 15/04/2024
To date: 15/04/2024
ACP DATA

Plan to reach out to the schools: Action 3 / PROMOTION OF EU OFFICIAL LEARNING MATERIALS Type
of school: College or lycée Target audience Secondary school pupils Number of people reached: 30 x
workshop Themes covered Deepen schoolchildren's knowledge of the EU through the teaching
materials made available.

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? after kick off meeting we kept in touch with local opinion
formers students university lecturers University staff 26 participants at Euope experience with
expected impact on their return to multiply interest in the eu

May 2024
TAKS 1 - INFORMATION AND ENGAGEMENT WITH CITIZENS
Title: ACTION 1 /promotion EE24

Topic: Organisation of a ‘RDV EUROPEEN’, exchanges and discussions on various important aspects of
the European Union and its institutions. This event highlighted the importance of the European
elections and the impact of the EU's actions on everyday life. 1/ Objectives of the event: Raising
citizens' awareness of the EE 24. 2/ Specific priorities of the Commission: A stronger Europe in the
world. Building a fairer and more inclusive Union’. 3/ Target audience: 18 years and over 4/ Speakers:
ED Corsica + associations 5/ Venue: Corsica 6/ Media, if applicable: yes 7/ Promotion of the event
(give details of distribution channels) : All networks

From date: 28/05/2024

To date: 28/05/2024



Number of people reached: 15

Type: In-person

Event ownership: Attending third party event
ACP DATA

Title: ACTION 1 /promotion EE24

Topic: Description : 1/The objectives of the event: Citizen awareness 2/Specific priority(s) of the
Commission: Stronger Europe in the world Building a fairer and more inclusive Union" 3/Target
audience: 18 years and over 4/Speaker(s): ED Corsica + associations 5/Place of the event: Corsica
6/Media, if applicable: yes 7/ Promotion of the event (detail the distribution channels): All networks

From date: 13/05/2024

To date: 13/05/2024

Number of people reached: 201 to 500
Type: In-person

Event ownership: Attending third party event

Title: action 1 /promotion EE24/"following the Olympic Flamme"

Topic: Description: ED Corsica's presence during the Olympic torch relay on the island is a unique
opportunity to promote the values of the European Union, raise public awareness of the importance
of the European elections and strengthen social cohesion and European identity. 1/Event objectives:
Raising public awareness 2/Specific priority(s) of the Commission: A stronger Europe in the world
Building a fairer and more inclusive Union". 3/Target audience: 18 years and over 4/Speaker(s): ED
Corsica + associations 5/Place of event: Corsica 6/Media, if applicable: yes 7/Promotion of the event
(give details of distribution channels) : All networks

From date: 14/05/2024

To date: 14/05/2024

Number of people reached: 500

Type: In-person

Event ownership: Attending third party event

ACP DATA

Title: action 1 /promotion EE24/"following the Olympic Flamme"

Topic: Description : 1/The objectives of the event: Citizen awareness 2/Specific priority(s) of the
Commission: Stronger Europe in the world Building a fairer and more inclusive Union" 3/Target
audience: 18 years and over 4/Speaker(s): ED Corsica + associations 5/Place of the event: Corsica
6/Media, if applicable: yes 7/ Promotion of the event (detail the distribution channels): All networks

From date: 14/05/2024



To date: 14/05/2024
Number of people reached: 101 to 200
Type: In-person

Event ownership: Attending third party event

Title: action 4 european RDV /E2C

Topic: Discussions with students from the Ecole de la 2eme chance (a beneficiary of the European
Social Fund) on the various important aspects of the EU and its institutions, highlighting the
importance of the European elections and the regional impact of EU actions. Raising awareness of
EE24. 1) Objectives of the event: European elections 2021, role and functioning of the European
institutions and communication of EU actions in the region. 2) Specific priority(s) of the Commission:
To help citizens understand the role and workings of the EU. 3) Target audience: All 4) Promoter(s):
ED Corse 5) Location: Corsica 6) Media, if applicable: yes 7) Promotion of the event (specify
distribution channels) : - All networks

From date: 29/05/2024

To date: 29/05/2024

Number of people reached: 20
Type: In-person

Event ownership: Own event

ACP DATA

Title: action 4 european RDV /E2C

Topic: 1) The objectives of the event: Role, operation and communication of EU actions in the region.
Exchanges around a theme and around an exhibition. 2) Specific priority(s) of the Commission: To
help citizens understand the role and workings of the EU. 3) Target audience: All 4) Speaker(s): ED
Corsica 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give details of
distribution channels) : - All networks Translated with DeepL.com (free version)

From date: 01/05/2024

To date: 31/05/2024

Number of people reached: 11 to 50
Type: In-person

Event ownership: Event co-organised

Title: Action 4 European RDV

Topic: Organisation of a Café de I'Europe, a forum for discussion and debate on the various important
aspects of the European Union and its institutions. This event highlighted the importance of the
European elections and the impact of the EU's actions on everyday life. 1) Objectives of the event:



Role, operation and communication of EU actions in the region. Discussions on EE24 and important
aspects of the European Union and its institutions. 2) Specific priority(s) of the Commission: To help
citizens understand the role and functioning of the EU. 3) Target audience: All 4) Target group(s): ED
Corse 5) Location: Corsica 6) Media, if applicable: yes 7) Promotion of the event (specify distribution
channels) : - All networks

From date: 16/05/2024

To date: 16/05/2024

Number of people reached: 20
Type: In-person

Event ownership: Own event
ACP DATA

Title: Action 4 European RDV

Topic: 1) The objectives of the event: Role, operation and communication of EU actions in the region.
Exchanges around a theme and around an exhibition. 2) Specific priority(s) of the Commission: To
help citizens understand the role and workings of the EU. 3) Target audience: All 4) Speaker(s): ED
Corsica 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give details of
distribution channels) : - All networks Translated with DeepL.com (free version)

From date: 01/05/2024

To date: 31/05/2024

Number of people reached: 11 to 50
Type: In-person

Event ownership: Attending third party event

Title: ACTION 2 UE in Corsica / ghjurnata-di-lI'Europa-in-Bastia

Topic: Description: Organisation of a European day to raise awareness among the island's citizens of
the need to vote in the 2024 European elections. A number of workshops were organised during the
day, including a Europe café, a flashmob on the Ode to Joy and a screening of the Lux Prize-winning
film. 1) Objectives of the event: Role, operation and communication of EU actions in the region.
Exchanges around a theme and around conferences or workshops. 2) Specific priority(s) of the
Commission: To help citizens understand the role and functioning of the EU. 3) Target audience: All 4)
Promoter(s): ED Corse /Service communication Direction affaires européennes 5) Location: Corsica 6)
Media, if applicable: yes 7) Promotion of the event (specify distribution channels) : - All networks

From date: 29/05/2024
To date: 31/05/2024
Number of people reached: 150

Type: In-person



Event ownership: Own event
ACP DATA
Title: ACTION 2 UE in Corsica / ghjurnata-di-I'Europa-in-Bastia

Topic: 1) The objectives of the event: Role, operation and communication of EU actions in the region.
Exchanges around a theme and around talks or workshops 2) Specific priority(s) of the Commission:
To help citizens understand the role and workings of the EU. 3) Target audience: All 4) Speaker(s): ED
Corsica 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give details of
distribution channels) : - All networks

From date: 01/05/2024

To date: 31/05/2024

Number of people reached: 51 to 100
Type: In-person

Event ownership: Own event

Title: Action 2 EU in Corsica/ "Café de I'Europe a Corte"

Topic: 1) The objectives of the event: Role, operation and communication of EU actions in the region.
Exchanges around a theme and around talks or workshops 2) Specific priority(s) of the Commission:
To help citizens understand the role and workings of the EU. 3) Target audience: All 4) Speaker(s): ED
Corsica 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give details of
distribution channels) : - All networks

From date: 02/05/2024

To date: 02/05/2024

Number of people reached: 10

Type: In-person

Event ownership: Own event

ACP DATA

Title: Action 2 EU in Corsica/ "Café de I'Europe a Corte"

Topic: 1) The objectives of the event: Role, operation and communication of EU actions in the region.
Exchanges around a theme and around talks or workshops 2) Specific priority(s) of the Commission:
To help citizens understand the role and workings of the EU. 3) Target audience: All 4) Speaker(s): ED
Corsica 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give details of
distribution channels) : - All networks

From date: 01/05/2024
To date: 31/05/2024

Number of people reached: 11 to 50



Type: In-person

Event ownership: Own event

Title: Action 1 / EE 2024/ "Olympic flame in Corte"

Topic: The Europe Direct Centre was present at the Olympic Games in Corte before the Olympic flame
passed through. A stand providing information on Europe and promoting the European elections, as
well as an exhibition on the Olympic Games, were set up. Description : 1/The objectives of the event:
Citizen awareness 2/Specific priority(s) of the Commission: Stronger Europe in the world Building a
fairer and more inclusive Union" 3/Target audience: 18 years and over 4/Speaker(s): ED Corsica +
associations 5/Place of the event: Corsica 6/Media, if applicable: yes 7/ Promotion of the event
(detail the distribution channels): All networks

From date: 13/05/2024

To date: 13/05/2024

Number of people reached: 60

Type: In-person

Event ownership: Event co-organised

ACP DATA

Title: Action 1/ EE 2024/ "Olympic flame in Corte"

Topic: Description : 1/The objectives of the event: Citizen awareness 2/Specific priority(s) of the
Commission: Stronger Europe in the world Building a fairer and more inclusive Union" 3/Target
audience: 18 years and over 4/Speaker(s): ED Corsica + associations 5/Place of the event: Corsica
6/Media, if applicable: yes 7/ Promotion of the event (detail the distribution channels): All networks

From date: 13/05/2024

To date: 13/05/2024

Number of people reached: 51 to 100
Type: In-person

Event ownership: Event co-organised

Title: PRIX LUX 2024

Topic: Type of event (face-to-face, hybrid or virtual) : Face to face Organisation, co-organisation or
participation: EUROPE DIRECT Corse /Parlement europeen Marseille Description: Screening of the
winning film of the ‘LUX Audience Award 2024’ followed by a public debate 1) Objectives of the event
: Debate on priority themes for the European Union, such as harassment, minorities, the fight against
disinformation and raising awareness of EE24. 2) Specific priority(s) of the Commission: To help
citizens understand the role and functioning of the EU. 3) Target public: All 4) Promoter(s): ED Corse
5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (specify distribution channels)
: All networks



From date: 31/05/2024

To date: 31/12/2024

Number of people reached: 100

Type: In-person

Event ownership: Event co-organised

TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: interview parliament marseille corse net info

Description: post social networks to promote CED
TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? To monitor local concerns and perceptions about the EU, including distorted
or inaccurate information, ED corsica organised workshops and a European café where citizens could
voice their concerns and ask questions. These events enabled misunderstandings to be addressed
directly and accurate information to be provided.

TASK 4 - THE EU IN SCHOOLS

Plan to reach out to the schools: Action 3 / PROMOTION OF EU OFFICIAL LEARNING MATERIALS/
Fiumorbu Participation in an interactive quiz on European citizenship, as part of the eTwinning and
Erasmus+ programmes. An opportunity for pupils to discover and celebrate the diversity and values
that unite European countries. Type of event (speech, exhibition, parliamentary simulation, etc) :
School workshops Type of school: Secondary school Target audience: secondary school pupils
Number of people reached: 24 Topics covered Extend students' knowledge of the EU using the
teaching materials provided.

From date: 30/05/2024
To date: 30/05/2024
ACP DATA

Plan to reach out to the schools: Action 3 / PROMOTION OF EU OFFICIAL LEARNING MATERIALS Type
of event (intervention, exhibition, parliamentary simulation, etc) : School workshops Type of school:
Collége or lycée Target audience Secondary school pupils Number of people reached: 30 x workshop
Themes covered Deepen schoolchildren's knowledge of the EU through the teaching materials made
available.

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? local opinion formers students university lecturers University
staff

June 2024
TAKS 1 - INFORMATION AND ENGAGEMENT WITH CITIZENS

Title: Action 4 / European RDV /Corte avec Radio Nebbia



Topic: Organisation of a Café de I'Europe, a forum for discussion and debate on the various important
aspects of the European Union and its institutions. This event highlighted the importance of the
European elections and the impact of the EU's actions on everyday life. 1) Objectives of the event:
Role, operation and communication of EU actions in the region. Discussions on EE24 and important
aspects of the European Union and its institutions. 2) Specific priority(s) of the Commission: To help
citizens understand the role and functioning of the EU. 3) Target audience: All 4) Target group(s): ED
Corse 5) Location: Corsica 6) Media, if applicable: yes 7) Promotion of the event (specify distribution
channels) : - All networks

From date: 06/06/2024

To date: 06/06/2024

Number of people reached: 50

Type: In-person

Event ownership: Own event

ACP DATA

Title: Action 4 / European RDV /Corte avec Radio Nebbia

Topic: 1) The objectives of the event: European elections 2024, role, functioning and communication
of EU actions on the territory. 2) Specific priority(s) of the Commission: Make citizens understand the
European elections, the role and functioning of the EU. 3) Target audience: All 4) Speaker(s): ED
Corsica 5) Location of the event: Corsica 6) Media, if applicable: yes 7) Promotion of the event (detail
the distribution channels): ¢ All networks

From date: 01/06/2024

To date: 09/06/2024

Number of people reached: 1 to 10
Type: In-person

Event ownership: Own event

Title: Action 3 / BELC / Mayor Congress 2B

Topic: ED Corsica stand representing the Territorial Pole at the Congress of Mayors and Presidents of
EPCls in Haute-Corse. 1) The aims of the event: To set up a European network of local elected
representatives in order to communicate on the challenges facing the European Union. 2) The
Commission's specific priority(ies): To strengthen and encourage debate on the issues and the future
of Europe. Support the creation of a European public sphere. 3) Target public: Local elected
representatives 4) Speaker(s): EWC/Territorial Pole 5) Venue: Corsica 6) Media, if applicable: yes 7)
Promotion of the event (give details of distribution channels): - Corsica Chamber of Territories

From date: 01/06/2024
To date: 01/06/2024

Number of people reached: 100



Type: In-person

Event ownership: Event co-organised

ACP DATA

Title: Action 3 / BELC / Mayor Congress 2B

Topic: 1) The aims of the event: To set up a European network of local elected representatives in
order to communicate on the challenges facing the European Union. 2) The Commission's specific
priority(ies): To strengthen and encourage debate on the issues and the future of Europe. Support the
creation of a European public sphere. 3) Target public: Local elected representatives 4) Speaker(s):
EWC/Territorial Pole 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give
details of distribution channels): - Corsica Chamber of Territories

From date: 01/06/2024

To date: 01/06/2024

Number of people reached: 101 to 200

Type: In-person

Event ownership: Event co-organised

TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: Corse net info

Description: corse net info 9 juin

Description: post social networks to promote CED

TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? européan elections, democracy in every talk all around us
TASK 4 - THE EU IN SCHOOLS

Plan to reach out to the schools: Action 3 / PROMOTION OF EU OFFICIAL LEARNING MATERIALS
Description of the action: Organisation of a quiz on European citizenship for young Erasmus trainees
in Dublin and Seville. Type of event (intervention, exhibition, parliamentary simulation, etc) :
Intervention Type of establishment: France Travail Target group: Jobseekers on an Erasmus mobility
scheme Number of people reached: 9 Topics covered : Deepening their knowledge of the EU AND
sharing their interest in Europe in their project.

From date: 10/06/2024
To date: 10/06/2024
ACP DATA

Plan to reach out to the schools: Action 3 / PROMOTION OF EU OFFICIAL LEARNING MATERIALS Type
of event (intervention, exhibition, parliamentary simulation, etc) : School workshops Type of school:



College or lycée Target audience Secondary school pupils Number of people reached: 30 x workshop
Themes covered Deepen schoolchildren's knowledge of the EU through the teaching materials made
available.

Plan to reach out to the schools: Action 1 / EUROPEAN SPORT MEETINGS Description: Sports event
supported by ED Corsica. 2024 is dedicated to sports with the Olympic and Paralympic Games. 1)
Objectives of the event : Student communication actions around sport. 2) Specific priority(s) of the
Commission: In the context of the Olympic and Paralympic Games, in particular around the torch
relay in Corsica. 3) Target audience: Young people aged 14 to 17. 4) Contributor(s): CED / CDC youth
and sports information. 5) Location of the event: Corsica 6) Media, if applicable: yes 7) Promotion of
the event (specify distribution channels) : Social networks, internal networks

From date: 07/06/2024
To date: 09/06/2024
ACP DATA

Plan to reach out to the schools: Action 1 / RENCONTRES SPORTIVES EUROPEENNES Description : 1)
The objectives of the event: Communication actions by students around sport. 2) Specific priority(s)
of the Commission: In connection with the Olympic and Paralympic Games, in particular around the
passage of the Flame in Corsica. Engagement of young people and first-time voters in the European
elections. 3) Target audience: Young people 14 to 17 4) Speaker(s): CED Team / Direct. Sports 5)
Location of the event: Corsica 6) Media, if applicable: yes 7) Promotion of the event (detail the
distribution channels): Social networks, internal networks

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? local opinion formers students university lecturers University
staff international relation office

July 2024

TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: in the absence of media interest post on social networks to promote the EDC and the EU
TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? No

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? Discussion with the President of the Corsican Assembly's
European Affairs Committee. rdv with the president of the CESEC de CORSE

August 2024

TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: facebook post sharing a series of episodes on the foundations of the European Union
TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? No



TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS
Any promoting regional networks ? No

September 2024

TAKS 1 - INFORMATION AND ENGAGEMENT WITH CITIZENS
Title: Action 2 EU in Corsica/ Palais des Congrés OCDE

Topic: An Ed Corsica stand. An initiative designed to give participants an in-depth understanding of
Europe. Deepen knowledge of European issues.welcome and discussion with OECD seminar
participants 1) The objectives of the event: Role, operation and communication of EU actions in the
region. Exchanges around a theme and around talks or workshops 2) Specific priority(s) of the
Commission: To help citizens understand the role and workings of the EU. 3) Target audience: All 4)
Speaker(s): ED Corsica 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give
details of distribution channels) : - All networks

From date: 13/09/2024

To date: 13/09/2024

Number of people reached: 70

Type: In-person

Event ownership: Event co-organised

ACP DATA

Title: Action 2 EU in Corsica/ Palais des Congrés OCDE

Topic: 1) The objectives of the event: Role, operation and communication of EU actions in the region.
Exchanges around a theme and around talks or workshops 2) Specific priority(s) of the Commission:
To help citizens understand the role and workings of the EU. 3) Target audience: All 4) Speaker(s): ED
Corsica 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give details of
distribution channels) : - All networks

From date: 01/09/2024

To date: 31/12/2024

Number of people reached: 11 to 50
Type: In-person

Event ownership: Own event

Title: Action 4 / European RDV / DAEI Brainstorming

Topic: 1) The objectives of the event: Role, operation and communication of EU actions in the region.
Objectives of the event: Role, operation and communication of EU actions in the region. Brain

storming with the Corsican regional authority's European affairs department. 2) Specific priority(s) of
the Commission: To help citizens understand the role and workings of the EU. 3) Target audience: All



4) Speaker(s): ED Corsica 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give
details of distribution channels) : - All networks

From date: 01/09/2024

To date: 30/09/2024

Number of people reached: 15

Type: In-person

Event ownership: Own event

ACP DATA

Title: Action 4 / European RDV / DAEI Brainstorming

Topic: 1) The objectives of the event: Role, operation and communication of EU actions in the region.
Exchanges around a theme and around an exhibition. 2) Specific priority(s) of the Commission: To
help citizens understand the role and workings of the EU. 3) Target audience: All 4) Speaker(s): ED
Corsica 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give details of
distribution channels) : - All networks

From date: 01/09/2024

To date: 30/09/2024

Number of people reached: 11 to 50

Type: In-person

Event ownership: Own event

TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: in the absence of media interest post on social networks to promote the EDC and the EU
TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? discussion with participants of the OECD Semianire, an opportunity to
discuss current European affairs

TASK 4 - THE EU IN SCHOOLS

Plan to reach out to the schools: Title: Action 3 PROMOTION OF EU OFFICIAL LEARNING MATERIALS/
atelier FINO Workshop on European citizenship, highlighting the opportunities that Europe offers
young people. Deepening pupils' knowledge of the EU thanks to the teaching materials made
available. Promoting the Youthub and Learning Corner platforms to teachers and school heads. Type
of event (intervention, exhibition, parliamentary simulation, etc) : School workshops Type of school:
College or lycée Target audience Secondary school pupils Number of people reached: 30 x workshop
Themes covered Deepen schoolchildren's knowledge of the EU through the teaching materials made
available.

From date: 08/09/2024
To date: 30/09/2024

ACP DATA



Plan to reach out to the schools: Title: Action 3 PROMOTION OF EU OFFICIAL LEARNING MATERIALS
Type of event (intervention, exhibition, parliamentary simulation, etc) : School workshops Type of
school: College or lycée Target audience Secondary school pupils Number of people reached: 30 x
workshop Themes covered Deepen schoolchildren's knowledge of the EU through the teaching
materials made available.

Plan to reach out to the schools: Title: Action 3 PROMOTION OF EU OFFICIAL LEARNING MATERIALS
/professeurs du Finosello Type of event (intervention, exhibition, parliamentary simulation, etc) :
School workshops Type of school: College or lycée Target audience Secondary school pupils Number
of people reached: 30 x workshop Themes covered Deepen schoolchildren's knowledge of the EU
through the teaching materials made available.

From date: 24/09/2024
To date: 24/09/2024
ACP DATA

Plan to reach out to the schools: Title: Action 3 PROMOTION OF EU OFFICIAL LEARNING MATERIALS
Type of event (intervention, exhibition, parliamentary simulation, etc) : School workshops Type of
school: Collége or lycée Target audience Secondary school pupils Number of people reached: 30 x
workshop Themes covered Deepen schoolchildren's knowledge of the EU through the teaching
materials made available.

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? welcome and discussion with the participants of the OECD
seminar, an opportunity to discuss current european affairs. an opportunity to forge new links with
instructive services and beneficiaries of european funds for the 2025 perspective.

October 2024
TAKS 1 - INFORMATION AND ENGAGEMENT WITH CITIZENS
Title: Action 4 / European rdv/ stand during IRA CONGRESS ON IA

Topic: 1) The objectives of the event: Role, operation and communication of EU actions in the region.
Exchanges around a theme and around an exhibition. the IRA of Bastia has done a Congress about IA.
2) Specific priority(s) of the Commission: To help citizens understand the role and workings of the EU
about IA white book and numerical futur 3) Target audience: All 4) Speaker(s): ED Corsica 5) Venue:
Corsica 6) Media, if applicable: yes 7) Promotion of the event (give details of distribution channels) : -
All networks

From date: 24/10/2024

To date: 24/10/2024

Number of people reached: 350
Type: In-person

Event ownership: Own event

ACP DATA



Title: Action 4 / European rdv/ stand during IRA CONGRESS ON IA

Topic: 1) The objectives of the event: Role, operation and communication of EU actions in the region.
Exchanges around a theme and around an exhibition. 2) Specific priority(s) of the Commission: To
help citizens understand the role and workings of the EU. 3) Target audience: All 4) Speaker(s): ED
Corsica 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give details of
distribution channels) : - All networks

From date: 01/07/2024

To date: 31/07/2024

Number of people reached: 1 to 10
Type: In-person

Event ownership: Own event

Title: action 4 European RDV

Topic: 1) The objectives of the event: Role, operation and communication of EU actions in the region.
Exchanges around a theme and around an exhibition. 2) Specific priority(s) of the Commission: To
help citizens understand the role and workings of the EU. 3) Target audience: All 4) Speaker(s): ED
Corsica 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give details of
distribution channels) : - All networks Translated with DeepL.com (free version)

From date: 01/10/2024

To date: 31/10/2024

Number of people reached: 15
Type: In-person

Event ownership: Event co-organised
ACP DATA

Title: action 4 European RDV

Topic: 1) The objectives of the event: Role, operation and communication of EU actions in the region.
Exchanges around a theme and around an exhibition. 2) Specific priority(s) of the Commission: To
help citizens understand the role and workings of the EU. 3) Target audience: All 4) Speaker(s): ED
Corsica 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give details of
distribution channels) : - All networks Translated with DeepL.com (free version)

From date: 01/10/2024

To date: 31/10/2024

Number of people reached: 11 to 50
Type: In-person

Event ownership: Event co-organised



Title: Action 3 / BELC /Mayors Congress 2A

Topic: 1) The aims of the event: To set up a European network of local elected representatives in
order to communicate on the challenges facing the European Union. 2) The Commission's specific
priority(ies): To strengthen and encourage debate on the issues and the future of Europe. Support the
creation of a European public sphere. 3) Target public: Local elected representatives 4) Speaker(s):
EWC/Territorial Pole 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give
details of distribution channels): - Corsica Chamber of Territories

From date: 25/10/2024

To date: 25/10/2024

Number of people reached: 200

Type: In-person

Event ownership: Event co-organised

ACP DATA

Title: Action 3 / BELC /Mayors Congress 2A

Topic: 1) The aims of the event: To set up a European network of local elected representatives in
order to communicate on the challenges facing the European Union. 2) The Commission's specific
priority(ies): To strengthen and encourage debate on the issues and the future of Europe. Support the
creation of a European public sphere. 3) Target public: Local elected representatives 4) Speaker(s):
EWC/Territorial Pole 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give
details of distribution channels): - Corsica Chamber of Territories

From date: 25/10/2024

To date: 25/10/2024

Number of people reached: 101 to 200

Type: In-person

Event ownership: Event co-organised

TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: in the absence of media interest post on social networks to promote the EDC and the EU
TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? No

TASK 4 - THE EU IN SCHOOLS

Plan to reach out to the schools: Action 4 / PROMOTING EUROPE TO HEADS OF SCHOOLS AND THE
RECTORATE Type of event (speech, exhibition, parliamentary simulation, etc) : Meeting with school
heads and e-mail and telephone contact Type of school: Secondary schools Target audience: Heads of
schools and Rectorat Number of people reached: 50 Topics covered Development of EUROSCOLA
ambassador schools and Europan Youth Event. Fight against misinformation



From date: 24/09/2024
To date: 24/09/2024
ACP DATA

Plan to reach out to the schools: Action 4 / PROMOTING EUROPE TO HEADS OF SCHOOLS AND THE
RECTORATE Type of event (speech, exhibition, parliamentary simulation, etc) : Meeting with school
heads and e-mail and telephone contact Type of school: Secondary schools Target audience: Heads of
schools and Rectorat Number of people reached: 50 Topics covered Development of EUROSCOLA
ambassador schools and Europan Youth Event. Fight against misinformation

Plan to reach out to the schools: Action 3 / PROMOTION OF EU OFFICIAL LEARNING MATERIALS Type
of event (intervention, exhibition, parliamentary simulation, etc) : School workshops Type of school:
College or lycée Target audience Secondary school pupils Number of people reached: 30 x workshop
Themes covered Deepen schoolchildren's knowledge of the EU through the teaching materials made
available.

From date:
To date:
ACP DATA

Plan to reach out to the schools: Action 3 / PROMOTION OF EU OFFICIAL LEARNING MATERIALS Type
of event (intervention, exhibition, parliamentary simulation, etc) : School workshops Type of school:
College or lycée Target audience Secondary school pupils Number of people reached: 30 x workshop
Themes covered Deepen schoolchildren's knowledge of the EU through the teaching materials made
available.

Plan to reach out to the schools: Action 2 / ERASMUS DAYS University Type of event (speech,
exhibition, parliamentary simulation, etc): Exhibition and with stands and workshops Initiative to
promote and celebrate the Erasmus+ programme in Europe. Support for an ERASMUS consortium in
Corsica. Raising awareness, information and diversity, encouraging international learning,
strengthening European commitment and extending networks. Type of institution: University of
Corsica Target audience Students Number of people reached: 200 Themes addressed Mobility EU
values Elections2024

From date: 14/10/2024
To date: 18/10/2024
ACP DATA

Plan to reach out to the schools: Action 2 / ERASMUS DAYS University Type of event (speech,
exhibition, parliamentary simulation, etc): Exhibition and with stands and workshops Initiative to
promote and celebrate the Erasmus+ programme in Europe. Support for an ERASMUS consortium in
Corsica. Raising awareness, information and diversity, encouraging international learning,
strengthening European commitment and extending networks. Type of institution: University of
Corsica Target audience Students Number of people reached: 200 Themes addressed Mobility EU
values Elections2024



TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? Local opinion formers University international relations office
November 2024

TAKS 1 - INFORMATION AND ENGAGEMENT WITH CITIZENS

Title: Action 4 / European RDV DEAI N2

Topic: 1) The objectives of the event: Role, operation and communication of EU actions in the region.
reflection on european current affairs and the functions of ced with the european affairs departments
of the corsican regional authorities 2) Specific priority(s) of the Commission: To help citizens
understand the role and workings of the EU. 3) Target audience: All 4) Speaker(s): ED Corsica 5)
Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give details of distribution
channels) : - All networks

From date: 01/11/2024

To date: 30/11/2024

Number of people reached: 10

Type: In-person

Event ownership: Own event

ACP DATA

Title: Action 4 / European RDV DEAI N2

Topic: 1) The objectives of the event: Role, operation and communication of EU actions in the region.
Exchanges around a theme and around an exhibition. 2) Specific priority(s) of the Commission: To
help citizens understand the role and workings of the EU. 3) Target audience: All 4) Speaker(s): ED
Corsica 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give details of
distribution channels) : - All networks

From date: 01/11/2024

To date: 30/11/2024

Number of people reached: 1 to 10

Type: In-person

Event ownership: Own event

TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: in the absence of media interest post on social networks to promote the EDC and the EU
TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? reflection on european current affairs and the functions of ced with the
european affairs departments of the corsican regional authorities

TASK 4 - THE EU IN SCHOOLS



Plan to reach out to the schools: Title : Action 3 PROMOTION OF EU OFFICIAL LEARNING
MATERIALS/School annex Type of event (intervention, exhibition, parliamentary simulation, etc.):
Intervention School workshops Type of school: primary school Target audience: primary school pupils
Number of people reached: 30 Topics covered: Quizzes to deepen pupils' knowledge of the EU using
the teaching materials provided.

From date: 05/11/2024
To date: 05/11/2024
ACP DATA

Plan to reach out to the schools: Title: Action 3 PROMOTION OF EU OFFICIAL LEARNING MATERIALS
Type of event (intervention, exhibition, parliamentary simulation, etc) : School workshops Type of
school: College or lycée Target audience Secondary school pupils Number of people reached: 30 x
workshop Themes covered Deepen schoolchildren's knowledge of the EU through the teaching
materials made available.

Plan to reach out to the schools: Action 4 / PROMOTING EUROPE TO HEADS OF SCHOOLS AND THE
RECTORATE/students-to-be teachers Type of event (speech, exhibition, parliamentary simulation, etc)
: promotion of the material and the eu among students who will become teachers through quizzes
and workshops for children Target audience: Heads of schools and Rectorat Number of people
reached: 50 Topics covered Development of EUROSCOLA ambassador schools and Europan Youth
Event. Fight against misinformation.

From date: 21/11/2024
To date: 21/11/2024
ACP DATA

Plan to reach out to the schools: Action 4 / PROMOTING EUROPE TO HEADS OF SCHOOLS AND THE
RECTORATE Type of event (speech, exhibition, parliamentary simulation, etc) : Meeting with school
heads and e-mail and telephone contact Type of school: Secondary schools Target audience: Heads of
schools and Rectorat Number of people reached: 50 Topics covered Development of EUROSCOLA
ambassador schools and Europan Youth Event. Fight against misinformation.

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? Local opinion formers University international relations office
December 2024

TAKS 1 - INFORMATION AND ENGAGEMENT WITH CITIZENS

Title: Action 4 / European RDV /Hackathon des politiques publiques

Topic: 1) The objectives of the event: Role, operation and communication of EU actions in the region.
Exchanges around a theme and around an exhibition.2 days of collective intelligence workshops with
all departments of the Corsican local authority. linked to European priorities 2) Specific priority(s) of
the Commission: To help citizens understand the role and workings of the EU. 3) Target audience: All
4) Speaker(s): ED Corsica 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give
details of distribution channels) : - All networks



From date: 05/12/2024

To date: 06/12/2024

Number of people reached: 60

Type: In-person

Event ownership: Own event

ACP DATA

Title: Action 4 / European RDV /Hackathon des politiques publiques

Topic: 1) The objectives of the event: Role, operation and communication of EU actions in the region.
Exchanges around a theme and around an exhibition. 2) Specific priority(s) of the Commission: To
help citizens understand the role and workings of the EU. 3) Target audience: All 4) Speaker(s): ED
Corsica 5) Venue: Corsica 6) Media, if applicable: yes 7) Promotion of the event (give details of
distribution channels) : - All networks

From date: 01/12/2024

To date: 15/12/2024

Number of people reached: 1 to 10

Type: In-person

Event ownership: Own event

TASK 2 - RELATIONS WITH LOCAL MEDIA AND MULTIPLIERS

Description: in the absence of media interest post on social networks to promote the EDC and the EU
TASK 3 - AWARENESS ABOUT SENSITIVE EU TOPICS AT LOCAL LEVEL

Any sensitive EU topic ? during the 2-day hackathon d collective intelligence workshops with all
Corsican local authority departments. linked to european priorities as well as public policies.
discussion and sharing of ideas with participants.

TASK 4 - THE EU IN SCHOOLS

Plan to reach out to the schools: Title: ACTION 3/ PROMOTION OF EU OFFICIAL LEARNING
MATERIALS/ atelier scolaire Type of event (intervention, exhibition, parliamentary simulation, etc) :
School workshops Type of school: College or lycée Target audience Secondary school pupils Number
of people reached: 30 x workshop Themes covered Deepen schoolchildren's knowledge of the EU
through the teaching materials made available.

From date: 10/12/2024
To date: 10/12/2024
ACP DATA

Plan to reach out to the schools: Title: ACTION 3/ PROMOTION OF EU OFFICIAL LEARNING
MATERIALS Type of event (intervention, exhibition, parliamentary simulation, etc) : School workshops
Type of school: College or lycée Target audience Secondary school pupils Number of people reached:



30 x workshop Themes covered Deepen schoolchildren's knowledge of the EU through the teaching
materials made available.

Plan to reach out to the schools: Action 4 / PROMOTING EUROPE TO HEADS OF SCHOOLS AND THE
RECTORATE/ cyber harcelement promoting eu educational tools and european values to the corsican
local authority's youth department. theme cyber harassment Type of event (speech, exhibition,
parliamentary simulation, etc) : Meeting with school heads and e-mail and telephone contact Type of
school: Secondary schools Target audience: Heads of schools and Rectorat Number of people
reached: 50 Topics covered Development of EUROSCOLA ambassador schools and Europan Youth
Event. Fight against misinformation

From date: 08/12/2024
To date: 12/12/2024
ACP DATA

Plan to reach out to the schools: Action 4 / PROMOTING EUROPE TO HEADS OF SCHOOLS AND THE
RECTORATE Type of event (speech, exhibition, parliamentary simulation, etc) : Meeting with school
heads and e-mail and telephone contact Type of school: Secondary schools Target audience: Heads of
schools and Rectorat Number of people reached: 50 Topics covered Development of EUROSCOLA
ambassador schools and Europan Youth Event. Fight against misinformation

TASK 5 - PROMOTING A REGIONAL NETWORK OF NETWORKS

Any promoting regional networks ? during the 2-day hackathon d collective intelligence workshops
with all departments of the corsican local authority. link with european priorities as well as public
policies. discussion and sharing of ideas with participants to find new partnerships and make the link
with all the local authority's departments. this networking will enable new collaborations in 2025.

2024
Social Medias
Type: Facebook

Short description: https://www.facebook.com/people/LEuropa-in-Corsica/100081940557824/ This
Facebook account is shared with the European and International Affairs Department of the
Collectivité de Corse. The posts with the green dots concern the EUROPE DIRECT centre.

Number of followers at the beginning of the year: 527
Number of followers at the end of the year: 571

Total number of posts: 56

ACP DATA

Type: Facebook

Short description: https://www.facebook.com/people/LEuropa-in-Corsica/100081940557824/ This
Facebook account is shared with the European and International Affairs Department of the
Collectivité de Corse. The posts with the green dots concern the EUROPE DIRECT centre.



Type: Twitter

Short description: https://twitter.com/i/flow/login?redirect_after_login=%2Feurope_corse 182
followers feb 2024

Number of followers at the beginning of the year: 990
Number of followers at the end of the year: 1101
Total number of posts: 58

ACP DATA

Type: Twitter

Short description: https://twitter.com/i/flow/login?redirect_after_login=%2Feurope_corse 182
followers feb 2024

Type: Instagram

Short description: https://www.instagram.com/europa_in_corsica_/ 1021 followers in february 2024
This account is shared with the European and International Affairs Department of the Collectivité de
Corse. The posts with the green dots concern the EUROPE DIRECT centre.

Number of followers at the beginning of the year: 990
Number of followers at the end of the year: 1101
Total number of posts: 58

ACP DATA

Type: Instagram

Short description: https://www.instagram.com/europa_in_corsica_/ 1021 followers in february 2024
This account is shared with the European and International Affairs Department of the Collectivité de
Corse. The posts with the green dots concern the EUROPE DIRECT centre.

Type: Other

Short description: youtube https://www.youtube.com/channel/UCzmKQmiZEC2ZaHx67iER-vw This
account is shared with the European and International Affairs Department of the Collectivité de
Corse. The posts with the green dots concern the EUROPE DIRECT centre.

Number of followers at the beginning of the year:
Number of followers at the end of the year:

Total number of posts:

ACP DATA

Type: Other



Short description: youtube https://www.youtube.com/channel/UCzmKQmiZEC2ZaHx67iER-vw This
account is shared with the European and International Affairs Department of the Collectivité de
Corse. The posts with the green dots concern the EUROPE DIRECT centre.

Website/Webpage

Short description and link: https://www.europa.corsica/europe-direct/ This site promotes the
Network's EUROPE DIRECT centre and its news and activities. it also provides links to register for
events Feb 2,368 view



;| europass

ID: 16AC09355 | Permis de travail: Francaise | Date de naissance: 22/09/1978

EMMANUELLE COULON SIVIERI

Lieu de naissance: BASTIA, France | Nationalité: Francaise | Numéro de téléphone:
(+33) 603084232 (Tél. mobile) | Adresse électronique: emmanuelle.coulon®@isula.corsica

Adresse: 14 Bv Maglioli, COLLECTIVITE DE CORSE centre EUROPE DIRECT, 20090,
Ajaccio, France (Travail)

o JE ME PRESENTE

Cadre territoriale expérimentée, spécialisée dans la coordination de projets a fort enjeu européen et citoyen. Expertise en
communication publique, animation de réseaux institutionnels et conception de dispositifs innovants au croisement de I'Europe, du
territoire et de I'usager. Posture de cheffe de projet stratégique, ancrée dans le réel et tournée vers I'impact.

o PERMIS DE CONDUIRE

Permis de conduire: B

o COMPETENCES

Rédaction de notes stratégiques, discours, rapports et supports multicanaux | Maitrise de la communication de crise et du
discours d'influence | Capacité a vulgariser des sujets complexes et & adapter les messages selon les publics | Encadrement
d'équipes pluridisciplinaires et gestion de projet transversal | Animation de réunions stratégiques, pilotage de plans d'action,
évaluation de I'mpact | Forte culture du service public, posture managériale bienveillante et exigeante | Expérience de travail en
equipe | Expérience de cabinet (coordination, arbitrage, diplomatie) | Définition de visions & moyen et long terme |
Développement de réseaux territoriaux, interinstitutionnels et européens | Animation de groupes de travail et de dispositifs multi-
acteurs | Pilotage de communication multicanale (événementielle, digitale, print) | Outils de pilotage et de travail collaboratif
(Suite Office, Canva, Trello, SharePoint, Teams) | Production de contenus engageants (supports institutionnels, vidéo, data
visualisation) | Veille stratégique, innovation publique, IA générative appliquée a la gestion publique

o COMPETENCES LINGUISTIQUES

Langue(s) maternelle(s): FRANCAIS

Autre(s) langue(s):

COMPREHENSION EXPRESSION ORALE ECRIT
Compréhension Compréhension Expression orale en .
o . Interaction orale
orale écrite continu
ANGLAIS c2 c2 c2 c2 c2
ESPAGNOL c2 c2 c2 c2 c2
ITALIEN c2 c2 B2 C1 C1

Niveaux: A1 et A2: utilisateur de base; B1 et B2: utilisateur indépendant; C1 et C2: utilisateur expérimenté

o LOISIRS ET CENTRES D'INTERET

Mentor en IA générative

Mentor en IA pour I'IRA de Bastia 2025

Faciltatrice en Intelligence Collective



mailto:emmanuelle.coulon@isula.corsica

formation IRA de Bastia 2023/2024

Animaux & nature - respect du vivant et lien aux éléments

intérét et Conception de supports visuel- passion pour la transmission

veiller sur un monde en mutation IA, Europe, société, écologie, respect du vivant

Lecture & veille prospective
Intérét pour la santé naturelle, les compléments alimentaires & la nutrition fonctionnelle

REALISATIONS MARQUANTES

2022 - 2025
Organisation de la simulation du Parlement européen

Lien https://www.europa.corsica/mini-parlement-europeen-2/

2022 - 2025
Déploiement du Prix LUX en Corse - coordination avec les cinéma et le bureau du Parlement européen a Marseille

Lien https://www.isula.corsica/Ghjurnata-di-lI-Europa-et-presentation-du-Prix-Lux-du-cinema_a4832.html

2025
Animation d’ateliers IA dans le cadre de I'IRA de Bastia

2025
Conception d’'une exposition pédagogique sur I'lA générative (2025)

« Création graphique sur Canva - diffusion dans les instituts de formation & la fonction publique

+ Contenu structuré autour des origines de I'|A, des méthodes de génération de contenus, de I'encadrement européen (Al Act),
et des usages actuels dans la fonction publique.

+ - Intégration de QR codes interactifs, fiches mémo et modules d'auto-formation pour un public de cadres et d'agents
publics.

02/2024 - 02/2024
Organisation des “Kick-off Meetings” 2024 du Centre EUROPE DIRECT Corsica

Trois jours de rencontres et ateliers en Corse rassemblant représentants des institutions européennes, société civile, étudiants,
médias.

- Objectif : renforcer la visibilité des politiques européennes en région, activer les relais citoyens, initier des coopérations
stratégiques a I'échelle insulaire.

2022 - 02/03/2023
Organisation de la journée commémorative des 40 ans de I'Assemblée de Corse et du cycle de conférences

Evénement institutionnel mélant dimension historique, protocole et participation des 1ers élus territoriaux de 1982.
Coordination globale, gestion des intervenants,

Lien https://www.isula.corsica/culture/40-anni-di-I-Assemblea-di-Corsica-Cycle-de-conferences-inedit-d-avril-2022-a-mars-2023_a4846.html

membre actif de la Conception du cycle de conférences “Futur du travail, futur” (2021)

Réflexion prospective menée en partenariat avec acteurs institutionnels, chercheurs et citoyens autour des mutations du travail et
des enjeux de société.

Lien https://www.isula.corsica/assemblea/Futur-du-travail-Nos-institutions-se-doivent-d-anticiper_a302.html

2019
Co-organisation d'un cycle de conférences sur Napoléon Cabinet du Président de I'Assemblée de Corse

Coordination logistique, communication, accueil des intervenants et valorisation du patrimoine historique insulaire a travers un
prisme géopolitique et européen.

Lien https://www.isula.corsica/assemblea/re-voir-le-cycle-de-conferences-Napoleon-et-la-Corse-histoire-et-memoires_a765.html

EXPERIENCE PROFESSIONNELLE

COLLECTIVITE DE CORSE - AJACCIO


https://www.europa.corsica/mini-parlement-europeen-2/
https://www.isula.corsica/Ghjurnata-di-l-Europa-et-presentation-du-Prix-Lux-du-cinema_a4832.html
https://www.isula.corsica/culture/40-anni-di-l-Assemblea-di-Corsica-Cycle-de-conferences-inedit-d-avril-2022-a-mars-2023_a4846.html
https://www.isula.corsica/assemblea/Futur-du-travail-Nos-institutions-se-doivent-d-anticiper_a302.html
https://www.isula.corsica/assemblea/re-voir-le-cycle-de-conferences-Napoleon-et-la-Corse-histoire-et-memoires_a765.html

CHEFFE DE SERVICE CENTRE EUROPE-DIRECT CORSICA - 01/12/2023 - EN COURS

Représentation officielle de la Commission européenne sur le territoire insulaire
Pilotage stratégique, reporting européen, coordination partenariale régionale

Création et animation d'actions de communication citoyenne et de sensibilisation a I'UE
Développement de projets innovants a destination des jeunes et du grand public

COLLECTIVITE DE CORSE - AJACCIO
RESPONSABLE COMMUNICATION ET PROJETS - CENTRE EUROPE DIRECT CORSICA - 01/05/2022 - 12/2023

Organisation d'événements européens grand public et scolaires (expositions, débats, concours, festivals)
Production de contenus multicanaux (flyers, vidéos, réseaux sociaux, presse)
Interface institutionnelle et relations avec les élus

COLLECTIVITE DE CORSE - AJACCIO, FRANCE
CHEFFE DE CABINET PAR INTERIM & ASSISTANTE DE PRESIDENCE - 01/06/2017 - 12/2022

Coordination du secrétariat du cabinet de la Présidence de I'Assemblée de Corse (2 mandatures)
supervision de 10 agents (4 secrétaires, 2 chauffeurs, 1 gouvernante,

Organisation de conférences (cycle futur de..., Napoléon, 40 anni di I'Assembléa di Corsica)
Gestion protocolaire

Traductions, gestion d'agenda stratégique, représentation institutionnelle

COLLECTIVITE DE CORSE - AJACCIO
INSTRUCTRICE DE SCHEMA DE LA VIE ETUDIANTE /DIRECTION DE L'ENSEIGNEMENT SUPERIEUR - 01/12/2015 - 06/2017

Mise en ceuvre de dispositifs régionaux d’aide a la vie étudiante
Suivi des partenariats avec les établissements supérieurs et CROUS
Actions de terrain en faveur de la réussite étudiante

COLLECTIVITE DE CORSE - AJACCIO
COORDINATRICE ADMINISTRATIVE ET COMMUNICATION CABINET DU PRESIDENT DE L'EXECUTIF - 01/10/2010 - 12/2015

Appui stratégique au directeur de cabinet
Encadrement du péle secrétariat - coordination logistique et protocolaire
Préparation de dossiers institutionnels, communication interne

DIVERS ROYAUME UNI ET ESPAGNE
CARRIERE INTERNATIONALE EN COMMUNICATION ET RELATION CLIENT HAUT DE GAMME - 06/2000 - 07/2010

Espagne & Royaume-Uni (Marbella, Londres)
« Directrice d'agence nautique Sunseeker Marbella
« Commerciale Ferrari-Maserati chez C. de Salamanca
+ Chargée de communication - Puerto Banus S.A.
+ Fondatrice d'un juice bar innovant a Londres (The Juice Bar)
+ Réceptionniste, assistante de direction & cheffe de réception dans I'notellerie de luxe

DIVERS ETABLISSEMENTS PUBLICS ET PRIVES - CORSE
ASSISTANTE POLYVALENTE & MISSIONS SAISONNIERES - SECTEUR TERTIAIRE ET TOURISME - 01/06/1995 - 12/2000

Divers établissements publics et privés
+ Missions administratives ponctuelles (accueil, gestion de planning, classement) en appui aux services municipaux et
associatifs
+ Assistante de direction a I'|AE de Corse
+ Assistante administrative CROUS de Corse
+ Conseillére mutualiste MNEF
« Emplois saisonniers dans le secteur touristique (hotellerie, accueil clienteéle, restauration)
+ Appui a l'organisation d'événements culturels et associatifs a Corte pendant les études universitaires
* Pratique réguliere de la traduction anglais/francais/italien dans un cadre bénévole ou associatif
Compétences développées :
Polyvalence, réactivité, gestion de la relation client, sens du service, autonomie, contact avec le public multiculturel, premiéeres
expériences en communication événementielle

EDUCATION ET FORMATION

2024 - 2025 corse
FACILITATEUR EN INTELLIGENCE COLLECTIVE IRA de Bastia

Niveau CEC Niveau 4 CEC



10/2023 Aj;accio
ATTACHE TERRITORIAL CENTRE DE GESTION DE LA CORSE DU SUD

Niveau CEC Niveau 6 CEC

03/2023 Saint Laurent du Var
REDACTEUR PRINCIPAL Centre de gestion de la fonction publique territoriale des Alpes-Maritimes

Niveau CEC Niveau 5 CEC

2008 Madrid (Espagne)
FORMATION FERRARI TRAINING CENTER - Programme de formation a la psychologie de la clientele haut de gamme et au
management d'équipe

Niveau CEC Niveau 3 CEC

2004 Marbella }
CERTIFICAT PER (PATRON DE EMBARCACIONES DE RECREO Club de mar

Niveau CEC Niveau 2 CEC

2001 London , Royaume-Uni
BE MY GUEST DIPLOMA thistle hotels

Site web www.thistle.com | Niveau CEC Niveau 4 CEC

2000 - 2001 Portsmouth, Royaume-Uni
POSTGRADUATE DIPLOMA IN HOSPITALITY AND MANAGEMENT University of Portsmouth

Site web www.port.ac.uk/ | Niveau CEC Niveau 6 CEC

1999 - 2000 Corte
LICENCE DE LEA Universita di Corsica

Site web www.universita.corsica/fr/ | Niveau CEC Niveau 5 CEC

09/1999 - 01/06/2000 Portsmouth, Royaume-Uni
DIPLOMA IN ENGLISH STUDIES University of Portsmouth

Niveau CEC Niveau 4 CEC

1997 - 1999 Corte
DEUG DE LEA Universita di Corsica

Site web www.universita.corsica/fr/ | Niveau CEC Niveau 3 CEC

1996 Corte, France
BAC L Lycée Pascal Paoli

BENEVOLAT

Corse
bénévole ponctuelle pour des associations caritatives de Corse

animation de jeux
nettoyage de plages
tri de vétements

SPORT

Padel

Equitation

Yoga



http://www.thistle.com
http://www.port.ac.uk/
http://www.universita.corsica/fr/
http://www.universita.corsica/fr/

Compétences / Emmanuelle COULON Stéphanie BERSANO Poste animation
Connaissances / SIVIERI Secrétaire et renfort
Expériences Manager ED animatrice a pourvoir

Connaissance de I'UE,
de son fonctionnement,
de son cadre
institutionnel et de ses
politiques

Expérience confirmée dans la
gestion de projets européens
et excellente maitrise du
fonctionnement institutionnel
de I'UE.

Solide culture générale
de I'Union européenne,
renforcée par son
implication dans les
projets d’information
citoyenne.

Complémentarité attendue sur
les aspects institutionnels de
I’'UE, notamment en animation
de débat citoyen.

Connaissance de
I'impact des politiques
et programmes de I'UE
dans la région

Bonne connaissance des
programmes européens et de
leur mise en ceuvre en Corse,
acquise par la coordination du
centre depuis 2021.

Expérience terrain dans
la valorisation des
politiques européennes
aupres de publics
scolaires et jeunes
adultes.

Appui souhaité dans la
production de contenus sur
I'impact local des politiques
européennes.

Connaissance du
systéme politique local
et de I’élaboration des
politiques

Expérience au sein de la
Collectivité de Corse depuis
plus de 15 ans, familiarité
étroite avec les processus
décisionnels régionaux.

20 ans secrétaire du
CESEC. Bonne
compréhension du
fonctionnement
institutionnel régional,
participation aux
réunions de coordination
interservices.

Renfort sur la coordination
inter-DGA et articulation des
politiques internes a I’échelle
régionale.

Connaissance des
préoccupations
régionales, défis locaux
et attitudes envers I'UE

Approche fine des perceptions
citoyennes locales et
connaissance des dynamiques
socio-économiques du
territoire corse.

25 ans a la Collectivité de
Corse dont 3 ans au CED
Corsica. Connaissance
concrete des besoins des
jeunes, et des freins a

Profil recherché apte a faire
remonter les signaux faibles du
terrain et proposer des
ajustements de stratégie.

I’appropriation de 'UE.
Connaissance des Veille constante sur les Parfaite maitrise des Expertise en communication
tendances actuelles en innovations en outils de attendue sur les formats

communication

communication, utilisation
experte des outils numériques
et des formats interactifs.
Expertise comme cheffe de
projet événementiel.

communication. Forte
réactivité. Suivi des
évolutions des pratiques
numériques, bonnes
compétences en
animation de
communauté sur les
réseaux.

émergents, data visualisation,
podcasts et influence locale.

Excellentes compétences
en communication orale
et écrite en francais

Compétences rédactionnelles
et orales excellentes,
valorisées dans de nombreux
rapports, discours et
publications officielles.

Trés bonnes
compétences de synthése
et d’expression, aisance
dans ’animation de
groupes et la rédaction
de supports
pédagogiques.

Appui nécessaire a la rédaction
multicanale et a la
dynamisation des publications
institutionnelles.

Maitrise de 'anglais
(niveau B2)

Anglais opérationnel niveau
C2, utilisé dans le cadre des
échanges européens, des
conférences et des projets
transnationaux.

Anglais niveau A2 utilisé
langue utilisée
ponctuellement lors de la
rédaction du reporting.
Rapidité et réactivité
d’exécution grace aux
outils numériques de
traduction pour
atteindre niveau B2

Maitrise renforcée de I'anglais
exigée pour renforcer la
participation a des réseaux
européens ou projets
transnationaux.

Expérience de la prise
de parole en public
aupres de publics variés

Grande aisance a I’oral,
animation réguliére de débats
publics, ateliers citoyens et
présentations
institutionnelles.

Grande aisance
relationnelle et capacité
a adapter son discours a
des publics tres variés.

Renfort a la médiation
publique, capacité a animer des
rencontres, des débats ou des
formations a large échelle.




Expérience des contacts
presse, traitement des
demandes médias,
relations presse

Interlocutrice réguliere de la

presse régionale, apte a

structurer des messages clairs
et stratégiques a destination
des médias en collaboration

avec la direction de la
communication
institutionnelle de la
Collectivité de Corse.

Contributions
ponctuelles a la
rédaction de
communiqués, demande
de renfort pour un suivi
presse stratégique
structuré.

Renforcement attendu du volet
relations presse, capacité a
établir un lien durable avec les
journalistes régionaux.

Expérience en gestion
des réseaux sociaux et
création de contenu
numérique

Gestion compléte des réseaux
sociaux du centre, création de

contenus visuels,

rédactionnels et audiovisuels

adaptés a chaque public.

Maitrise des outils
numériques,
publications régulieres
sur les réseaux du centre,
création de visuels
attractifs.

Autonomie dans la gestion des
réseaux sociaux, production
réguliére de contenus adaptés
aux jeunes publics.

Expérience en
conception et gestion
d’événements

7 7

Organisation d’événements

d’envergure européenne en

Corse, coordination logistique

et stratégique reconnue.

Implication dans la mise
en ceuvre logistique et
pédagogique de
nombreux ateliers,
escape games et
rencontres territoriales.

Expérience souhaitée dans la
scénarisation et la logistique
d’événements a fort impact
territorial ou symbolique.

Expérience dans la
mesure d’activités de
communication

Capacité démontrée a définir

et suivre des indicateurs de

performance (quantitatifs et
qualitatifs), mise en place de

fiches bilans, d’évaluations
post-événement et de
dispositifs de remontée
d’impact.

Participation a la collecte
de données de
fréquentation, de
satisfaction et au suivi
administratif. Utilisation
ponctuelle d’outils
d’évaluation.

Profil attendu doté de
compétences en analyse
d’impact, suivi statistique, et
restitution synthétique des
résultats pour les partenaires et
institutions.

Répartition des ETP (équivalents temps plein) affectés au Centre EUROPE DIRECT Corsica

Nom / Fonction

Temps alloué (en ETP)

Commentaires

Emmanuelle Coulon Sivieri 1,0

Temps plein dédié a la

- Manager EUROPE DIRECT coordination stratégique,
reporting, et animation du
réseau.

Stéphanie Bersano - 1,0 Temps plein consacré a

Secrétaire et animatrice

I’animation locale, a la gestion
administrative eta la
coordination logistique des
actions scolaires et expositions.

Poste a pourvoir -
Chargé(e) d’animation et
communication

1,0

Temps plein supplémentaire
pour renforcer la
communication, développer les
partenariats et assurer la
couverture des actions de
terrain.
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CONVENTION-CADRE DE PARTENARIAT POUR
EUROPE DIRECT (ED)

COR/AJACCIO
Projet 101261648 —Acronyme CED CORSICA

PREAMBULE

La présente convention (la «convention») est établie entre les parties suivantes:
d’une part,

I’Union européenne (I’«UE»), représentée par la Commission européenne (la «Commission
ou I’«autorité chargée de 1’octroi»),

et
d’autre part,
1. le «coordinateur»:

COLLECTIVITE DE CORSE, code PIC 906694212, établi a :22 cours Grandval - 20187
AJACCIO,

Sauf indication contraire, les références au «bénéficiaire» ou aux «bénéficiaires» englobent le
coordinateur et les entités affiliées (le cas écheant).
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Si un seul bénéficiaire signe le partenariat-cadre («partenariat-cadre monobénéficiaire»),
toutes les dispositions se réferant au «coordinateur» ou aux «bénéficiaires» seront
considérées — mutatis mutandis — comme se référant au bénéficiaire.

Les parties visées ci-dessus sont convenues d’adhérer a la convention.

En signant la présente convention et les formulaires d’adhésion, les bénéficiaires acceptent le
partenariat-cadre et s’engagent a le mettre en ceuvre, ainsi que les subventions que le
coordinateur aura obtenues pour leur compte, conformément a 1’accord-cadre de partenariat et
aux conventions de subvention et dans le respect de toutes les obligations et conditions qu’ils
fixent.

La présente convention se compose des parties suivantes:
Préambule

Conditions générales (y compris la fiche technique)
Annexes 1 Plan d’action

Annexe 2 Sans objet

Annexe 3  Formulaires d’adhésion (le cas échéant)
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FICHE TECHNIQUE

1. Projet (partenariat-cadre)

Numéro du projet: 101261648

Nom du projet: EUROPE DIRECT Corsica
Acronyme du projet: CED CORSICA
Appel: ED-2025-FRANCE-FPA-SGA

Théme: SELECTION DES PARTENAIRES CHARGES DE MENER DES ACTIVITES EN TANT QUE
CENTRES EUROPE DIRECT EN FRANCE (2026-2030) - ED-FRANCE-2025-FPA

Type d’action: partenariats-cadres ED

Autorité chargée de 1’octroi: Commission européenne — UE

Subvention gérée via le portail «Financements et appels d’offres de ’'UE»: Non
Date de début des projets:':01.01.2026

Date de fin des projets: 31.12.2030

Durée du projet: 5 ans

2. Participants
Liste des participants:

Intitul
NSl Role é Dénomination légale Pays PIC !Date, Date.de
bre d’entrée sortie
court
1 Coordinateur COLLECTIVITE DE CORSE France 906694212 01.01.2026 31.12.2029

Cette date doit étre le premier jour d’un mois et étre postérieure a la date d’entrée en vigueur de la convention. L’ordonnateur
compétent peut décider d’une autre date si les demandeurs en justifient la nécessité. Toutefois, la date de début ne peut pas étre
antérieure a la date de soumission de la demande de subvention — sauf disposition contraire de 1’acte de base, ou en cas d’extréme
urgence ou aux fins de la prévention des conflits [article 196 du réglement financier de I'UE (2024/2509)].

4
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CHAPITRE 1 GENERALITES

ARTICLE PREMIER - OBJET DE LA CONVENTION

La présente convention établit une coopération a long terme (ci-apres le «partenariat-cadre»)
pour I’octroi de subventions de I’UE.

ARTICLE 2 — DEFINITIONS

Aux fins du présent accord, on entend par:

Actions: les projets réalisés dans le cadre des subventions spécifiques octroyées au
titre du partenariat-cadre.

Subventions: les subventions spécifiques octroyées au titre du partenariat-cadre.

Participants: les entités participant au partenariat-cadre en tant que bénéficiaires, entités

affiliées ou partenaires associes.

Bénéficiaires (BEN): les signataires de la présente convention (directement ou par le biais
d’un formulaire d’adhésion).

Entités affiliées (EA): entités affiliées a un bénéficiaire au sens de 1’article 190 du reglement
financier de I’UE (2024/2509)* participant aux actions au titre du
partenariat-cadre en ayant des droits et des obligations similaires a ceux des
bénéficiaires (obligation d’exécuter les tiches s’inscrivant dans ’action et
droit de facturer des codts et de demander des contributions).

Partenaires associés (PA): entités qui participent aux actions au titre du partenariat-cadre,
mais n’ont pas le droit de facturer des colts ou de demander des
contributions.

Portail: le portail «Financements et appels d’offres de ’'UE»; le systeéme d’échange
et de portail électronique géré par la Commission européenne et utilisé par
cette dernicre et les autres institutions, organes ou organismes de I’UE pour
la gestion de leurs programmes de financement (subventions, marchés, prix,
etc.).

2 Pour la définition, voir larticle 190 du réglement (UE, Euratom) 2024/2509 du Parlement européen et du
Conseil du 23 septembre 2024 relatif aux régles financiéres applicables au budget général de 1’Union
(refonte) (ci-aprés le «réglement financier de I’'UE») (JO L, 2024/2509, 26.9.2024): les «entités affiliées
[sont]:

() les entités qui constituent le seul bénéficiaire (lorsqu’une entité est constituée de plusieurs entités
satisfaisant aux critéres d’octroi de subventions, y compris lorsque [’entité est spécifiquement
établie aux fins de la mise en ceuvre de 1’action devant étre financée par une subvention);

(b) les entités qui satisfont aux critéres d’éligibilité et qui ne relévent pas de I’une des situations visées
a Darticle 138, paragraphe 1, et & ’article 143 (1) et qui ont un lien avec le bénéficiaire, en
particulier un lien juridique ou de capital, qui n’est ni limité a I’action ni établi aux seules fins de sa
mise en ceuvrey.
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CHAPITRE2 PARTENARIAT-CADRE

ARTICLE 3 - PARTENARIAT-CADRE
3.1. Partenariat-cadre — Plan d’action

Le partenariat-cadre est attribué a la proposition 101261648- acronyme CED CORSICA (ci-
apres le «partenariat-cadre»).

Les objectifs et activités a mettre en ceuvre au titre du partenariat-cadre sont exposés dans le
«plan d’action» a I’annexe 1.

3.2.  Octroi de subventions — Conventions de subvention

L’autorité chargée de I’octroi peut octroyer des subventions pour les activités énoncées dans
le plan d’action.

Les demandes de subventions seront sélectionnées a la suite d’invitations a soumettre une
proposition.

Les bénéficiaires ne sont pas tenus de soumettre une proposition.

L’autorité chargée de ’octroi décidera de 1’octroi de la subvention a la suite d’une évaluation
réalisée conformément aux procédures et criteres d’attribution énoncés dans 1’invitation.

Si P’autorité chargée de 1’octroi décide d’octroyer une subvention aux bénéficiaires, elle
proposera de conclure une convention de subvention.

Les types suivants de conventions de subvention sont disponibles au titre du présent
partenariat-cadre:

- CSS a montant forfaitaire Europe Direct (telle que publiée sur le portail)

Pour toutes les conventions de subvention conclues dans le cadre de la convention-cadre de
partenariat, les bénéficiaires s’engagent a accepter les subventions et a assurer I’exécution des
actions sous leur propre responsabilité et conformément aux conventions de subvention, avec
toutes les obligations et conditions qu’elles fixent.

ARTICLE 4 —- DUREE ET DATE DE DEBUT

La durée et la date de début du partenariat-cadre sont indiquées dans la fiche technique (voir
point 1). Cette période ne peut étre prolongée.

Toutes les conventions de subvention conclues au titre du partenariat-cadre doivent étre
signées avant la fin du partenariat-cadre.

CHAPITRE 3 EXECUTION DU PARTENARIAT-CADRE

ARTICLE 5 - CONSORTIUM: BENEFICIAIRES ET AUTRES PARTICIPANTS

Le consortium du partenariat-cadre est composé des bénéficiaires énonces dans le préambule.
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Seuls les participants faisant partie du consortium du partenariat-cadre peuvent demander des
subventions, mais tous les participants au consortium du partenariat-cadre ne sont pas tenus
de participer a toutes les subventions.

ARTICLE 6 — EXECUTION CORRECTE DU PARTENARIAT-CADRE

Les bénéficiaires doivent respecter les objectifs du partenariat-cadre et exécuter ce dernier tel
que décrit a I’annexe 1; ils s’efforcent également d’atteindre ces objectifs dans le cadre de la
mise en ceuvre des subventions octroyées au titre du partenariat.

Les bénéficiaires doivent entretenir des relations de coopération mutuelle et avoir des
échanges d’informations réguliers et transparents avec 1’autorité chargée de 1’octroi sur:

- lamise en ceuvre et le suivi du plan d’action et les subventions; et
- d’autres questions d’intérét commun liées au partenariat-cadre.

CHAPITRE 4 SUSPENSION ET RESILIATION

ARTICLE 7 — SUSPENSION DU PARTENARIAT-CADRE

Toutes les parties peuvent demander la suspension du partenariat-cadre pour des raisons
ddment justifiées.

La partie qui suspend la convention doit soumettre une demande d’avenant (voir article 10),
incluant:

- les motivations;

- la date a laquelle la suspension prend effet; cette date peut précéder la date de dép6t de
la demande d’avenant; et

- la date probable de reprise.
La suspension prendra effet a la date indiquée dans I’avenant.

Deés que les circonstances permettent la reprise de 1’exécution, le coordinateur doit
immédiatement demander un autre avenant a la convention afin de fixer la date de fin de la
suspension et la date de reprise (un jour apres la date de fin de la suspension), de prolonger la
durée du partenariat et d’effectuer les autres modifications nécessaires pour adapter le
partenariat a la nouvelle situation (voir article 10), sauf si le partenariat a été résilié (voir
article 8). La suspension sera levée a partir de la date de fin de la suspension fixée dans
I’avenant. Cette date peut précéder la date de dépdt de la demande d’avenant.

ARTICLE 8 - RESILIATION DU PARTENARIAT-CADRE OU DE LA
PARTICIPATION D’UN BENEFICIAIRE

8.1. Résiliation de la convention

Toutes les parties peuvent demander la résiliation du partenariat-cadre pour des raisons
ddment justifiées.
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La partie qui résilie la convention doit soumettre une demande d’avenant (voir article 10),
incluant:

- ses motivations; et

- la date a laquelle la résiliation prend effet (la «date de résiliation»); cette date doit étre
postérieure a la date de dépot de la demande d’avenant.

La résiliation prendra effet a la date de résiliation indiquée dans I’avenant.

La résiliation ne libere pas les parties des obligations imposees en vertu des conventions de
subvention en cours au titre du partenariat-cadre, a moins que ces conventions n’aient
également été résiliées.

Aucune des parties ne peut réclamer des dommages et intéréts au titre de la résiliation par
I’autre partie.

8.2.  Résiliation de la participation d’un bénéficiaire
SANS OBJET
CHAPITRE 5 DISPOSITIONS FINALES

ARTICLE 9 - COMMUNICATION ENTRE LES PARTIES

Les communications doivent étre effectuées conformément aux mémes régles et procédures
que celles énoncées dans les conventions de subvention.

ARTICLE 10 - AVENANTS

Les parties peuvent demander des avenants conformément aux mémes conditions et
procédures que celles énoncées dans les conventions de subvention.

ARTICLE 11 — ADHESION ET AJOUT DE NOUVEAUX BENEFICIAIRES
SANS OBJET
ARTICLE 12 - TRANSFERT DE LA CONVENTION

Les transferts de conventions-cadres de partenariat monobénéficiaires sont possibles
conformément aux mémes conditions et procédures que celles énoncées dans les conventions
de subvention.

ARTICLE 13 - DROIT APPLICABLE ET REGLEMENT DES LITIGES

Pour le droit applicable et le reglement des litiges, les régles et procédures applicables sont les
mémes que celles énoncées dans les conventions de subvention.

ARTICLE 14 —- ENTREE EN VIGUEUR

La convention entrera en vigueur le jour de sa signature par 1’autorité chargée de I’octroi ou
de sa signature par le coordinateur, si celle-ci intervient plus tard.
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SIGNATURES
Pour le coordinateur
Pour I’autorité chargée de I’octroi

Lesia SARGENTINI, Jessica LARSSON
Déléguée générale Langue, Europe Cheffe de Représentation f.f.
Méditerranée, Internationale

et Valorisation institutionnelle

Signature : Signature :
Fait en francais Fait en francais
Date : Date :

Cachet : Cachet :
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ANNEXE 1

PLAN D’ACTION

Proposition du candidat (Ares(2025)4939135), jointe en document séparé.

10



Projet: 101261648 —-COR/AJACCIO- ED-France-2025-FPA
EU Grants: Europe Direct FPA — Multi & Mono: V1.0 —01.11.2024

ANNEXE 3

FORMULAIRE D’ADHESION POUR LES BENEFICIAIRES®

[Dénomination légale du BEN (intitulé court)], code PIC [numéro], établi & [adresse
Iégale],

accepte par la présente
de devenir coordinateur

au titre de la convention [insérer le numéro] - [insérer I’acronyme] (ci-apres la
«convention»)

entre [dénomination légale du coordinateur (intitulé court)] et I’Union européenne (ci-aprés
I’«UE»), représentée par la Commission européenne (ci-aprés la «Commission europeenne»
ou I’«autorité chargée de I’octroi»),

En signant le présent formulaire d’adhésion, le bénéficiaire accepte la subvention et s’engage
a assumer les obligations et le role de coordinateur ainsi qu’a mettre en ceuvre la subvention
conformément a la convention, avec toutes les obligations et conditions qu’elle fixe a
compter [du [insérer la date]]|[de la date de signature du formulaire d’adhésion]|[de la date
d’entrée en vigueur de I’avenant] (la «date d’adhésion») — si I’autorité chargée de 1’octroi
accepte la demande d’avenant.

SIGNATURE

Pour le bénéficiaire/nouveau bénéficiaire/nouveau coordinateur:
[prénom/nom/fonction]

[signature]

Fait en [anglais]

[date] [cachet]

* Modeéle publié sur la page Documents de référence du portail.
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